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Abstract:

This study aims to analyze the role of private airlines in promoting tourism development in
Sudan by examining their current performance and exploring future opportunities to enhance
their contribution to sustainable tourism growth. The research employed a descriptive,
analytical, and statistical methodology, using surveys and interviews involving professionals
from the tourism, civil aviation, and private airline sectors. The findings revealed a significant
positive relationship between the performance of private airlines and the level of tourism
activity, with operational, regulatory, and economic challenges affecting their efficiency. The
study also identified weak institutional coordination between airlines and tourism authorities.
It recommends adopting integrated policies and strategic partnerships between the public and
private sectors, improving airport infrastructure, and expanding flight networks to strengthen
Sudan’s competitiveness as a tourist destination.

Keywords: Private Airlines — Tourism Development — Air Transport — Sudan
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Impact environnemental et social et innovation technologique dans la réussite des
projets d'énergie renouvelable : une étude de terrain sur le projet d'énergie solaire Noor
Tchad au Tchad.
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Résumé
Ce document de recherche a examiné les dimensions intégrées du succes des projets d'énergies

renouvelables au Tchad, a travers une étude de cas sur le terrain du projet solaire de Noor Tchad
a Djarmaya. L'étude a visé a analyser l'impact environnemental, social et l'innovation
technologique du projet, en tant que modele pionnier pour le développement durable dans le
pays. En s'appuyant sur une approche descriptive et analytique ainsi que sur les résultats d'une
enquéte de terrain, I'étude a exploré comment le projet a contribué a la réduction des émissions
de carbone et a I'amélioration de la qualité de vie des communautés locales en fournissant une
énergie propre et stable.

Les résultats ont montré que le projet a suscité de fortes attentes positives quant a son réle dans
la réduction de la pollution, I'amélioration des services essentiels tels que I'éducation et la santé,
et la création d'opportunités d'emploi. L'étude a également souligné le rdle crucial des
innovations technologiques, telles que les panneaux solaires bifaciaux et les systémes avancés
de stockage d'énergie par batterie (BESS), dans 1'amélioration de 1'efficacité opérationnelle et
la garantie de la continuité de I'approvisionnement ¢électrique.

L'étude a conclu que le succes des projets d'énergies renouvelables dans le contexte tchadien
dépendait d'une stratégie intégrée incluant la protection de l'environnement, 1'engagement
communautaire efficace et I'adoption de technologies modernes. Le document a formulé des
recommandations a l'intention du gouvernement et des entreprises de développement pour
renforcer le succes des futurs projets, afin d'assurer des bénéfices économiques, sociaux et

environnementaux durables pour les générations futures.
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Abstract
Modern Trends in Communication Technology in Sudan:

This is a descriptive survey study exploring the reality of interactive communication in
Sudan during the period from January 2022 to September 2023. The study was conducted
on a purposive sample of 50 university professors from various academic disciplines, all of
whom possess either experience or interest in communication issues and have direct
knowledge and engagement with the subject of the study—the current state of modern
communication technology in Sudan.

Among the key findings:

of the respondents strongly agreed that they possess sufficient knowledge of the %92.5
concept of modern communication technology, indicating a high level of technological
awareness among the sample group. Additionally, 87.1% strongly agreed that speed and
widespread accessibility are among the most prominent features of modern communication
technologies, reflecting a deep understanding of the nature of digital media and its
immediate impact on the transmission of information, as well as participation in analyzing
its dimensions and deepening its trends.

The results also revealed that 92.5% of the respondents use more than one modern
.communication tool daily, indicating a broad interest in modern communication practices
Furthermore, 86.8% of the study group rely on the Internet as a primary source for news
and information, reflecting a shift in patterns of media and knowledge consumption towards
digital spaces.

Recommendations of the study include:

The necessity of giving greater attention to technological tools to highlight the essence of
the modern communication experience in Sudan.

Enhancing awareness of the risks and threats arising from inadequate knowledge among
media professionals regarding these technologies and their potential consequences.

There is also a need to enact regulatory laws and legislations for technological
communication, to be reflected in newspapers, magazines, websites, and digital platforms
in accordance with an ethical code of honor that strengthens efforts towards a more effective
and flourishing digital media landscape.

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

sAufyal) Cilaal
Ll gal) Luaglgi€al) ol jadall S0l lagedls dad ) Jlaty) Jilisy (gginn Ao it Eilaa). ]
Glallaiy Glala e gind dawly Ll 3208 J<a 4 a8yl clbaaiuad) (e salaul).2
. laal)
cle ) JUaill Jiine a3 Cuny 2 glgi€ll iolail) (e arhal el 35gall 303053
Al Cllee 8 hanal) lacal damslsi€ill Al a8yl Joatll ddeeal) OIS dallas 4
claglaall Lin gl g3 cnland
Ol dafal) eyilos
Syl Ll 2225 darfia daadle] d15) Bsh (N (ol Jla¥) b pussill 36 (520 (6l -1
¢ Liaal)
Juat¥l e 3and Ly agilal Cunad Glaghdl 8 L sl gi€il) Iailasgll e Uil (530 (51 .2
¢ o) A o Lilugll agag 53 Al
Gsan Ao 28BS Alglaiall A ghaiall dnadil) (pm gemil) dum gl i€l Jlai) Jilag calalas Ca.3
$ o) A

sl sk lan) leal Glagedls dunglyi€all Jlai) Jilug dsladll cilalladl L .4

¢ Jilugll o3a Cillga 3 el peicne

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

-

1daddal)
S0 sl & Dley) il (e Lglhas acal JLai) dslee callla ) dlilgl) o 3l (a8
On asanall Galill by (Jlai¥) (e o Y] A< gaal ) @lalally Cilaaiddl)
el Jual¥) uilag i) A4 e ciliaiay calsay ccbaida (o duig AT JLail) Jilus
ccusl e dale Bpan ) Jai¥ly (LAY Gaadl aial daY 4e:Sial) AN e ¢ gansally
13y Linglai€ill ad) ciliags e AT Gilaainls dllat) Ll s Jilsl 038 dualsh o o)
Bacldll pe ddllae sans dadle] dug) Byols Waystiar JLall bl Lpanl) Slalaty) L aseadl)
delil) Ao Jo¥) il (b acias ) daad )l Lailussll A ls doasliind (38 (el dpcsadil)
B Ao aaiad of a3l yeaal) cilasiodd Ty Bl (ggindll delia ¢l pusl Ao &)Ll
&l (yas emanall L e ity JLaD el Lpualaa) sac il adly g ¢ il aaey
nbeeg Aledll Glayy el int lgde Jaall (g Jlad¥) Jilg Gile e sl il giaal)
Gl ccijlaall Glaainl Auball 038 o ) Graall G aide (ggindll b Bagal) Jalgung

eelia! Jualill ClSd e Banl) )l Sl

gsasal il dlss

Jae G olad) i) Jiagi Lo AT oo Gaaaly 89 i e 206 duhall 03] ulud) (sl
i (e loall ilalls s oo e Siad ¢ aBlyg gits (ggine skl e Jua) LinglsiSs
Sl G ALY WSat ) delanY) Bsaml s oed Jest ) dielaal) dd) e
(AT Zen G aslsiSill U anl) e S 35305 Aliungly cgn n sganlly SV
i Eaals st 3 AILay) gl GBS o G il Gubs 55w bl dela

Sl a3 lsel e Gaalll Calea Al adloal) aal aaf diada

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

Ayl A0S

A Jla¥) SliaglsiSs ) b slaall 43510 el cpfiald) Al b Ayl s2a ASia (4
ACa) andls (Ka Gl lanty Cilisaa Baed A dslaall 5sualls asdll & oY) Janl)
Al Clgerall dallaa Glasdd) A dun ol il Jailussl (Ka) (520 (gl () 2 M enthyl) Jlgudd) b
o (K Bk (b Ao pdl) ALY (e Abed )l sl e ks ¢ sl JLaY) L

¢ LoeSiall AN (grinn o Gias Al J5anll dad

sdfyal) Cilaal

sl A sl uflall QS lasdll eyl JLal) Sl (i Slo e Gilaa) -1

Glalkiiy clala e sid dane Al sacld (S b Gpad)l clianiod) (g 8alinn) -2
. o Laal)

Agall LA (e dillaig canpinl) e a3l dag <Y il sael ol =3

Gsinall Lasgii ¢ Jlat¥] yulaa Jasdsaias agaliil) (Lol cpizaally el cple Wl 8 a8 -4
sl e Sl

sl enslad

Sty Ll 2285 dasifia daadhe) g 85l ) (b)) Sl 8 aligil) 2B (520 (ol () -1
¢ Zaal)

ade Gl W Ty W@l Cpaas Gasldl 3 Al Tl el sae gl ) 22
¢ aeall Al Lo JlaiV) liaglg€an gl

¢ 405Kl AN (sine e Adlaty) datl aui (Sah e gl .3

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

doagl il Cibiaanlly cldIKES [ Olwall 8 el L'j dagleal) Juaty) Jlugl cax 4
eladll e Jla) sacl @u.ujﬂ Al Al Cj\ﬁ el Jlat¥) lese (gaan A
?Lg):xb.u‘g\

:Z\M\J.\S\ Glalhaa uf)a:d\

tosddl b Jlady) Lgleial Aaal) clalasyl

Sy bl 3 2l e Al Cagyall o el amiS lie sl dlls sa zolady)
cclpall (a Hise Lo pfas pl Y salasialy Bl Clail o Lgans Dal slaxiu) 13
5 DA (e pliiti pidilly oranl) Calil) gl calaain¥) e Ala a o line Wy Cayuand
S Calgally il gumgall anend )il Dlatiad o calinn sl ¢ gungi il 3 (yeSy L padal

(')-Alaay) dta

tJuaiy) Laglyiss

Al lghdag o ) abiaal) S0 g cilagl o cclp¥) S cclamll e degena 8
S oandll sl cgpmleall JlaV) Aee DA (o alsass 05 G (graddl 5l (sanadll
ol gyl sl Brpanl o AigSal i e sacall ililully Cilasteal) pan DA e i A
pda (3a3 A cdaig SN Gllall DA e cdaadyll ol e gadadll ol (Al ol cde gassdl)
(i)l sl Adlai¥) dgall o2 5 dlee o cculiall Ciigll b lge La iy Cilaslaally clilad)
lgbaliig JAT ) OlSe (e leling cduddy ol cdegulan ol cdfisag degana sl (Ao sana Gualiaall
Sl 3kl laye G AbilyeS ) g iKY Al o gy sl el o< s

G Blasl) o 8ea) ol (VY1 o skl 13 Lglady ) ¥ lally Jlat¥) Jiluss)

D) tolee) (Oseises ol e clae 1Y) (EadleY) clalhad) aase Gl Jles deas !

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

o355 b st JL1 s e Ay Ry — 252 8 JL) Ll Fanl) cilalany
22023 jadiaw =2022 b e 853

el Ay 5l Slea o) 80 el sl L ledase Lo la uls Lasisis claglaall 2] e aelid

()bl (mpe o Juitia) of a3 oy o 2l e

o JS ) canly e ) G sdas 0 Al Lo JiS A Dl g8 1 dlady)
Gl e oY) Jilug loyan Al HLalls cilashedllS duedly Bilasy Euy 2 sn sl bl
e ol e 8aS Glesana o Sy @l lly GanaillS 4dla Jil G gl (dabiail)
alg oSl Gl ey il daclaa¥ly dabuly Lolady) agligioee D)
das sadakl) Wayalas (e Bygeall o Al Gay Saan paleall Jlai¥) & sl cleganadl)

() il dlaie Al didee iy il Ga S 330 )

tfydl) aaliaa

Ayl Tadina Lgindy g L) o asldl 8 sl ) ASed (ggina o ALY Baclall (Jud
Baal Aot dakld §)gem (MU adianall naad datan asleiSall JuatV) sl g sl dagm,
syl dise

2

v

W Aupall s3gd 5yl dnall i Aol KU adinad)l Jied US e Bia 2 Al o L
alaial ol 5y agal ae ilaalall AV Giliaadall Calide (e 530wl 13001 (50) (Jgas

.103-102 o @ cd.}b.n faa ‘Jbﬂ\ Jlaa 2!

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

:L.ub.\l\@@l«

salall Caay (63l | agl) mgiall ciladyall sda (Jia 5 Al malidl ST e
e SH T L & Sz

.LQQL&JT e L.j.«.:a'Sfj :\.5353 ‘1.5.‘43

syl cafgal

Alasial e Slsb ecilypaly chadinal) dualall aalyally cilasdlall Clgal e Lyl sda el

Lok 81
rdalall Alally AlSall o Uy

Jid Lagd L auhall SIS HUaY) il Al Wilagll DA e Jaad ) dilagldl bl
Auhall Slasl) SUaY) 22022 adisw —2021 il (s 853

tlglilug g —lguailad —lgaggia ddpaall Jlaiy) L glgiSi 1 J 5N, gaall
Jilsll sl 28 dagidall Clebiadllyacy aslsll LsSh Ajally Aalgall () les Wil Ly
Jilissll oda e Cum (LgDIA 38 Lag cpayeh e DA o adinall o Loyl d5aal) da gl

Gl (68 aodiiedt gh . AL Hsgadd) e 5l DA (e podiied dege bS] dnals
caalaily il adag @ WY DA e e el o Laeydll claaly Aails (g)al audiy Bana

GRS IS ol S sk Ly gash seadd) (e L log 3135 of galaios Jiluugll o3a G LS
dibad) 2 o Jila gl ol cclsaVly il paane & L) Laglyi€s &) Jsill (K< atle s
(andl) ol c(gpmalenll Jlat¥) didens dliags 3 A (gginall sl ¢(ypanaall dalladd Cadagh il
daguyally B5emally Li5i€ally de ganall Cililally Cilaglaall pand gy (A crend) o ¢ ailaiil
Glilall o3 a3 & g ) Glwlall Gub e L)l ) degiaally Ayl desanally

S el sl AllatV) Sl sda i ddes A caaliall CBl 8 gelain) & cilaslaally

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

LaslsiSi clghalig JAT ) OlSe (e Leliiy ciuady ) cdegaha ol e ol cdegansa Gualiadl)
JICET (pa Baaaiall Tailuaslly cdidall ciliig 7SIy (ASLadllly AL Linslgially ¢ 39 S nlal)
Lol sy Wy giallaay Leiiaiy lgmany claslaal) 1) Ao 45l )28 I3 Lin ol 933 Bgas
Juai¥) il (e lapes Oosllly ASally Bygeally Cigually paill Lo adins - (Bgsse st by
lliialy clogleall el Jid Ciloglaall Lnglsi€s G LS Ll padlly (galeall el
ol cidine ol cdesana ol (Bjpmn ol cAcgilae il elou clglain duosly laysaa Cilida L Laigay
o Jua¥) Bigal Jilugy g S due g1 (e desana Jlanials Wghug ) 3llls dallas ol cdlaiias
piine ) eliall pdndl o JEDU Gkl clesledly Jlat¥) Laslei€s cinge 8y .2

(') lasled

:Jlad¥) LiaslsiSs Latlad

Ledalaily VLtV Lol gy 8l alaal) (g 230y yualad) gl 6 cilaslaall Lin sl i€ andts
tay ol ey Eaall Alilugy Sl Juai¥) o Ll caa iy gDay il ddbiaal)

‘531464_\.}.1 JJ,J\ Slla u\ Lg\ MJ @)A\&JJ}J‘Y\ dJLu L@_ILQ.‘A )).1\ 3\,&91.&31\
) Aleal

Alia & (5l (pad) saana 055 Cigan Jobin S Clasleal) G ) 038 Jiady  udfiacall Suaas
Linslsi5 gy dandl o2y claye (y90 Aisna Cilaglan (o hsial) Siaeall ddjaa 3 oSl (g0 da)
lor @ siall ey Sl "Aadlal) dpa ) oyl oag VT g ASIY) ) dalil aaly Al Y Las)
=% Jadd Lardl) s3gs asiy o analall (hag ¢lgiaesis At al) Cilaslaal) £ua aSaill Ll Vlaa

L_al.cjh.d\ e@.\\;\;j L).\M\ g_aLLQJ M)M d—")‘b oe AJA’J\ AT A Y e}u LSJS\ "M\"

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

G ) (e Al ol Wi IS Galdl " g S 3l Gulia” Gok oo L paieads
Aalleany) dpben) Calyhal (s ilaslaall i A\l o Lg3sS Lol 038 Lpaal 59 :AuialiEdl)
leliiod die Al yall Cilaglaall (3al AlKa) i & Jm 1309 clgllony) ciig 8 Wagagdayd (192 (e

Aalall iy lellaialy Slead) A

sl AT L S 6l e Lellitiaddy cilaglaall Cay daudl) 038 acdy :AiSadl of el AL
Slatilly 8yl Cinlay Jall gl 1 fian 8¢ (e 220 Jlaniasls Gl gilaglaall Jiiisa g xite 4)a
Sl g pS) Calall GS )bl 8 alleniad oK 3 GSU Slgay Al dele 8 zod)

iy g3l

Goeg¥) digad racd i Jlarinly AT ) sley o Cilogledll Ji 2018 oy :dugadll L8
cidaiiad) Lo g¥) o dliidll Ciloglaall Jagas dlel N ¢ uSallig daakid hyiaan ) dd)gl)
Play st el ceal ) dad (e pagaailly dualidll cibiiadl) Jisad 4ulSa) Sy iyl

AN dea il
GV A SIS U8 e Aiiad) Bgal] Jlaiol LalSal S deall o2 1 Jamagill ALl
Clasbead) Jal5 40lSe) i Lao 5gaY) o3g) Aatiaal) ehial) delia dingi B Aina ulee LgaSas

P Y ASud cilads G aal)

AsSl Al & As ) Glalad) e LSLY dlgens degene Baliyl o cuy) 5,56 a0
IS L aDIa e (A Jieall "aase’ e Il Tadipe (39 5S0) Slea e cpann guany
Loglea g poticadl s ) cdayd o poain Apale) dulgd) clanall alatials ¢ AL Caula

il e 4add Lo caladin) Caua Lgd laaiilly el jlae e @lldg 5ygually cigealls L)

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

Ancsse lllin Coogld GllMy . gy A (550 Aip 7)) Ayl o dilac (gh () (lgl padicuall Xilody

()-olladl b s ilaghen 3 (6 (39 S Ll by b Ll et e
Ledin alaal Ji Al o2 e Cus c@iaal) Juai) Jilug ol gas) Y] A<l aa
dngiarg cdaline Glabig callall Cignd G g IS Lelghaig ccylaally ilidaslly lagleall
Aacly ccaiil) Gub e )laally lagleall Jglally Jaill s 2y ccllgioid) 7 galag aas dgu
Gl g Lo 0 55 (A Ao giial) Cilaslaall L3 adlsall oda JKy aauae duig i) adlye
Jiad gyl 3 g JB Ghald) sl G dapal diedl Gisia (e a3y gealey cnalig
Ll & Leeyd canbiyl o aas (il b paall i) Johiig cund) AailE b 5iaia Ail<a Y]
e o B V) B Caly () Alaslaall IS maas B Bpiiall Lgalse & e agld Ly
GO el e Hlady) maal G S adlsall ghiy 2dais dalialy (7). clalasy)
238 Gl dals A8 e 8jilsiall adlsall e Leias ) Gand) VT aladid g0 yeall Lgilind
I Y Aien Joo lild Jai 8 s 150 adlsall 038 aalis cyahoo s Google ) Gl sl

MRV

Coaal oyl 2 (). oAV diall i sl ADA G i Dus utn Alal) sdg 8y 95
o 4SES Ly 45l cielin) Gus el cpaad) Bl Al Wb A adlany) )
G callall 8 Ldle ) claadailly = i Alejlly Al aalaal)l i (o 4y dlleai) Cilaws
alaie DU dagiiy L agilalag aedki Al Gladd e (o) e das HLodY] lgeadival DA (1
G Gandl gy Jlal) Jlae o Taaln 8Y1g ciaaV) 1Y) Lajlae by cn ) A e 2yl
@il Jealsill JISH (e Tuaa A< L DA e llyg Talliaily Aibaslan B8 Gha 8 i)

i) ol el (53 WS () LN alall e slat¥) S (gpalaad) daalgill' 145 pans) Losh

Aoa 22000 ciaal) dilaiall & SleY) BRAY) Labal Jate (golSe cand aus !

14402 556 saall (el dlaa cclic o) @l Gias ) e i) <N g3l idae e 2
37 0= (2017 ¢1dac Lagalal) oz jihall) cJlaiV) Adse ¢ ishd dnale 2

9= (1999 ¢l Sle Jls 1 3da) ¢ sl eyl Jalilly dalsall ((Hladl) rens ~Lagale ylia

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

Ol caal sty (1) Juai¥) By (e el G 7z ety JalSal) ien, Lnalle ilaglas 5L
A Ldle) Aoy & arkiana dael B 5ypem lgpariin 5aL) ) i) ASul dlay)
Opad ) Joad T Clginn il ) i) g liad 28l Sa @' Sl g ¢lgesds 35l DA
A st zlialy cdin 74 Pl saall Gain ) cdiag Cilell G G i (B cpddan (sile
Cinveal allall Lgdny ) Abilgl) Adlaiy) cslall Jla 8 (%) e daidl e deasd 45 13
Rl Bighg Baaa Basall ddlle LasleiSS Mlely Jlatl Aluagy Sl dady Balla cai ) ASus
> daaly dnleinl 589 ARl dejun ) agudans allad) S Jasp (435S0l ALY
O Ol e 298 Aada P i) A58 e laialy - Slasgally AT Bla e Legh 23 il
zalieg Aadail) Sle) dilug o dald slall 8¥law a8 8 Calgally LN s 3 aalid
Aalaay) il DA e caYly JLal) ponge Aul potinl Lae clgllas (3ylay clginl
the ):8yel) LdLai¥! lasiSle Jlijle Algaa N 3snss clgald Alassll (g pal lajlicly doe LaaYls
ey Ll J<imy il & psgda 19 gad Adliai) Zoylai lajasa ! (medium is the message

(%)Wl Jua¥) s yganmn Jods IS0 Laa ST clgiladsy (alil) Jealgiy ) Absuasl) dasile

tlgilany Lgillig e lgil Abaall Jlaty) Jilug s GdEl | saall

b i) il e degana) 1l e lan¥) dealsill Jilug culils Sy byl Cije
~apea ~asal) gAY sinall Jaliy el pand (g cnslsSally sl pand e

210 (2023 Aol )z ) sunall Juai) Jilusl duabad) Y] cbaatl) (gedl) &) xe 54l !

sl — el gl b ) dilaa e ey Jilugl duelaa¥) Adgiadl esun b cu ) dilaa 2
3 0= (2005 ¢ 5522 (Jlai¥) 30 (A8)Lal daals) ccubaailly

Alaic¥1 Jla 1Y) Jlaily SSle) Linslpi€s ¢ IS Chug ilaas ~Ciie dsane —Abledll 520c pla. 3
40 = (p2015 ¢1da ¢ alal)

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

daeLaa¥1 55 3 oAVl ol Jp 3 Gl sae (sl (gl Lo o iy
Gladinall ing il Lelaal) jilall it Glile ey celBaaYly Abilll Jods A
ciig FSNY) aBloall Jia clajut g Jualsill adlgn Jadiy sase o)l Do) diliss & gdlsll (1) (oaY)
"Sle Yl Bl iyl alia lasiSle Jlijle allal 2y ¢ 85l D) 8 3kl 55 Jidh L]
Gilaimadl) A dalel (ol IS G Daelaa¥) DleY) Jilus alle Cias! "Laallal) Al mllaias
LA G OaslSle @l Cun Agall dimaliadl lalaiaV¥) ol e dsie s ccnpdall Al
o Bpkieg Buse o Jlugll odag (7). dalall JISAT BST Aifae (oS5 Cogen 2330 Aalllal

()i paadl ¥ Gl Jass o lgia S35 o oy i) A<us

Aaleaiily djlas lgdansy ccindall adlpeS dojlia] lgdasy 14305 S Ciladially adlgal) -
Bl Anaalatg dagad g Ay Ciladeay lgay adad) (gl

Olyally Sblalaall Jlo) DA e (Sady cJacisglly salll 2y Jia rdzand) cBlayall -
ASe g cAa g Algas Ay o clgale 3l

Duilly ¢ (S 1 Jie dpsal) cliolaally CLIKA eha) DA (S tdialaal) aBlga -
Al g Algn By Ay

o dumaal) A e caliasy dalal) o) Yy S jany AU Al a ccliGaal) -
Jiy ity lgdansy bl Cililas 3l DA (e oSy edbins€ cuiitY) aadias LG

gy dradd Heal iy AV lgdans (Lol Cabina LAY

! Ambry inland (other) on judging and being judged accurately in zero acquaintance situations journal of
personality and social psychology (Washington. d c: American psychology association. 1995). P.69.

:dx.:\}ﬁ\) Spradl) Laill i)l (5HLAY) (goinall L?A blat Ay cdngaddl gﬁ 2aall e‘)\.&:}[\ ceplae (p a2
d17-98 e = ‘(32011 c@”ﬂb séall Jglaa
A17-98 e u= GQ)S.A G pa e cd\.‘a'.'a‘}”‘g e)—“—}]\ l:\;‘gjj.\s:\ 3

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

=Yl dalsll Pl e Sy csfinng sugiy A Jia 10 LiaY) Jualsill adlsa -
o DA (e Sy ¢ JLEY s pladin¥) daaly dis (a5 (OheYly ANy by
clagadlly jsaall AU ¢ LAY s

rdad ) Jlai¥) Jilug gailad

caglly lilaall o Slanad) (e axdiad) (K651

Gilasles (e iy Lo Jlarias) ol gty Lald o Auesa Auasia ol (add Y = .2

g aSaTi Lo dman Aall g8 cudy 2 (e Aegana ol Sysamn o LgiCe il lgu

Llae Gl AdlSe e e ST RIS Y 38 laje daslaall Juitind ol Jle) cad\Ss 4l (1
g€y de sacsall ol Bysemal) Cilaglaal) (1o Jila oS Lilae

Allel) dudlial) M Hlas Cudgal) eal pady o Ay (il Loy Ll (ppersionall 853 g (2
cJsll e el 8 Beay) lls (e (g

S Jla) Slang (e Wty sanilly (Sl Akl e Sy sl degiial Lgilats (3
gayaty Clagleall Jliiuly Jlu] (8 pasius

G e Jhol Cug Lgie Bl dujall dugnalilly daeldY) Gllaadll saes gy baajsi (4
U SSTVITR

i Ay ey Granadie gy OGuadadic L perdiud) < degiie Dlaly less 235 (5
Leisadlly zpmaally el SIS Sang deayed) Sland ddjaay ailal) ldly agedll cilexd
chaizall of @alidlly Glelall a8 IS Saag

LAY Ly 3k o aglile) (A alubally Gugaiall dals Jlail dbu (6

-p4iilsay agaalyl dleally mg Al LAY 8 (eadinall lgardin (7

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

oad Al Joall dali (Joal) pen A dajlaally liad daaliy dala idle) Ay i (8
GV giesSs e sl e 6 Ly el @llyy dpbalaanlly dall eSS e
Lgihaadgage iy (g Wl Ladd Jealgilly 061K 4 pa g de ganea dpadle ) Jilusll US el
dtigaall cOlaual) 538 aladiu) ) 0l gl sl bl DAY e sgenll Joaion
W) JS Jasad Al cuni) ASek (8 dumg yrall dedall Cilaglaally igaaaSll £S5 dally
() dlasY) laliall paes Jodiiy aainall

: Sl Sy Ao Juai¥) Liaslsi€ il canll) ) gaall

ey salall ey Ay ey Gaaliad) ajsiy ] b s el ) DleYl o)

e agial 8 033 Oalladll (e IS e 13ag dglogles lSuds leliad ) ans

Sley) il Joa Dol Laay Yox b 5 (oY) Sley) iy e ) Syl il

oy Jaall 138 alleal 206N shand) b s o oSy cpdlally Jalall Cun (ga (a8

‘.?_\jf)alﬂb ‘;c\l“zf\ Eullg ydal) dulae ‘f L;é)l\ eyl

AN ) Jilugy bl ) co Jalsilly Gl ol Jaadl Y

Bl ey c palal) e Gaaty Jo¥) sla¥) ccpalat) ) sl 1 (5l il

sy ey Jilass cm Jal€l) o B slad¥) 2S5 e ¢ sacaally e jially ¢ gulaall DleYs

‘._?J: ‘z,’_agjj\ em.cw gflézi}“ J:i:iiﬂ\ &r— Ojﬁjéj ca.cw JT 65:::9_}5.0 Ji ‘a.c‘gJ.LA Ji cz\:\AED el

(%) AU sl e ellyg il s 3k

a8l — JLa¥) Liaglgi€s S (o o LgiludSail (5209 il s pamal) bl call ol sl S dana !
109 (o 21999 (5l daals (DoY) Al Gualall alall izl ciliBliag Cigas ¢ Jiiealls

iy daala 121 (ALY Gl ¢ sl SleYly anll DleY) o JalSally plyalle el bl Ao, 2
560a ¢(:2013 20 aa

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

tde gabaally A gacually 5ag el DY) Jiluigy oaBl) SNV Cor ol (1

b Uiles Lo e )l SleY) o (g ¢ oayll DD ol L3l e slat¥) 1aa S5
I A pes 8 Aasleall Lo ol )alld . palaad) ) sl Adbiall Do}l Jilisg 4ng
Slebely (Ao Y] By o Runydl) Ludlially Eull iy ¢ aluall Sl lehly cilasledl
Glpaie & BV ) syl o) sl adle] Ay (6 8 DleYb adss S asall Gl
LAY 45 Lo plasiad e ugaally Sl

Gidiag laaly aal (gamilly . a8 Do) G5l Ao gune Cinpual Aadliall & olai¥) 138 (59
lemisiy Lelan (8 il lgansy (i A8l Cinall (g0 Jand cpdifg Sililiany JB)L
Sleyl ISl Hy @A) suaall clagladl ey (il dilaaall allal Wi s galis
le G 13y (Oaiiilly Al cdilaall o seadd) e LIS (6 Sy camaal )l
Sle) allal lghas culS Al BIa) S Lo daiilld (Al danlye 55 pn Jilsgl) 020
e e Loy el i) culla) daaed ) b o Ldle ) ciluwgall e ¢ )l
Aol sl ASlse e B8 o< o Yl oeadll bt & g cLanslei€al) il
(1) ol Sle) i ) daadlal)

@AY S Jiliugg e WD) e Jalsil) (2

o oy HAY) eyl g iyl DoY) L Jalkiy drwli Slalus i G ol 13s (5
Dlaml ST Lgilead cdaadl) Juat¥) iy yoki B e o)l eyl LaslsiSs jo0 e S
Bhall coas By ) seedll ad) lay Y JSall OleY) gindl aui b ledny
e liall JLEY) e cilaiall Jlu) alsls e llall aa 8 saas cilisaive sela cDlaally

S il allaig cgulall Joan A WS cale (<80~ il g 2 1HaW g il culld 8 5 Lea
: plalg ¢(Hgum 9™ O e C gzl & H

.65 ‘é.j\.«.u]\ CAJAX\ 1

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

psaailly ¥ lgyaill G A Jaadl i (B sl e DS Jas Baagd) disall )
dondinl) Jilsl) duddyl) DoY) By (A of oK Y 4 ol 138 (o o8 s (1) )AY)s
e ASlgal) Lgb U Lay cagandl aadl ) suaall (e alia) 8 dpadil) Jilagll e s
O podl ABL Adlial) el Oy Aol dga Ga Al Wliagad o ddailaally dga
Ailaall (g cdilaally (ol Cag ¢ saablly ol cp Tl Caas Ly 40l ca caedle)
hall e 223 ) Jolal) e i) ansis gl 8 olaiV] 13 Gl () Gl ¢ gl
Leisalll LS Slab S5 (558 asal) (psdlialls ¢ gaY) Siliagly Bamand) s ) Jiluagl (o Aaslialy
suaall JIKaY s i paiall ae alililly lgi)ad cpe Balily ¢ oyl Dle) Jiluy ae Jelinll
Slalll aadiig o aaall DleY) G oladV) 138 (535 ¢ LAY adlses lizaallS Dley) 1ag]
Ciaall alal i Y 4l iny 35 el (e 35 Bae 550 a0 V) csadinll DoY) Jsdae
e a2l 4y de saladll dilaal) Ciloliail ae Gudll) Jlae ) desd (i Sgins £ S
3 asl Ly duincall ilessgall US Bl cAysl) Canall e 2ae 3 Uagale Lails ellia &
Cineal @l o oadlly Gysll) ulSaIL Y lalgina iy i) e alse Lol mual
lesssgally IS5l el pleal Gl ales clganiliady Lghd ) saas Tiloa) gyl

(%)-zashs ST acIaYly oiatil) Jlaa & sedadlly cadlsall ells e Lgslle] )oY
i) sinal) 1y Ao ) ey il c Ll

Qayha b oy Ay ds AluesS Gpwlall e alae¥) d duladY) S8V el pash Ko

Alae cBpalaiBy) Glawgall Jads Juaily DoY) Lagl g€l o laa¥ly (ol 500 « jae antly) !
aaal) Ll Jlad cilpalaly Lalgall yudia «cllills o sy o Lumes daala 1 0al) (Ll Jled cibiabatd)
A81 = (22009 qoladl

182 o ¢l payall puin 2

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

daph & fly sl Z1) 8 gl Qslul) am ) Ceaall e Jlad) sa WS Lsy
o ol ) aall ey Hsea sy by Hgealld duaadiadl CISH (o seall Jlitin)
s el Ayl 8 enall dall dudlial) Bpeall HLaals Laf 4l macss e jsea
Lis daph 4 5 LS dpellal) L) @l Al claball duf asl dasall
2 (1)L )90 Gy S abain (K& palall Aaudsy F) Gaills diaal) (aseail
oS chla 8k @ B Dle) il aladia) ) dael3Y) Glasall e ST e aa
Glaslaall Eug ¢ eyl saabl) o @bl Juiind £y diaadiall sl o maiosall
dael ) Sllasall (e SN sy dig A Jaghall e (§guill 4lSal g el Al e
sl aal peall dalie duigils B8 bias Csdiodl aaly i) Aol lgaaln Cud
e Blbag Donbicdl oY) Cilide o uaill 8IS san Hgannilly g Laiw (&l JLaYl
lo adint Al Al Leiad) selas Sl T Latsadl) delia i a8y (7). gaenll dalic
Jlaall ) 8520 sl LaglgiSall culay 338 cdal) caldadllly aaliall slae] & dudd)l)l ciladl)
DA Cillgial Ul (he asll oaalis L clgilaly Lgah 8 5yfia delia ) 4iliad e
yphiiall CLaEl) (meg galald) (6o ) g osd) (e sl (gl B laliag dalal) o
Alals iy dfie e oY) caib delial) sda & ) el s ling clajlag] 8 Tl Ts0
Jaal) b DY) (e 90 ans Caally L elgu 3a Ao oaslsiSilly (saLaiBY) lgaiay s

gl sl cilaines dayals Jeat 49 5 Glage Beab L)l DY e Beal 0o waal)

182 (a cusit Galual) sl !
Alae cdpalai®y) Slasgall Jals Juai¥ly Syl Laslsi€al celaalls gola@¥) 50 ¢ jae ]
23a]) (L Jlad clboliaiilgialgall jie «alll o ss 0 dams dxals 1 ia) cbiadl Jlad bl
A81 Ga (22009 «galudd

o2 U el papall s !

Zlsal 10 V1) apad) el 8 AiaV g Dpslacdly Ala@Y) Laolady o lain¥) Sley) 5ol ¢ s (s2an 2
32 o «(p2014¢aisilly yaally deliall

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

Yy debhall b dald (Caniall delia Lo € 5l cilasleal) Lnsli€il oS5 (). 40l
G Al ol (Al o susall Laglyi€all 5l (IS LS e g¥) delds ool
e il akel cumY) ASal OIS (sl e suaad) LaglgSall 536 Jie aaall @iy
Glo i) Gentaaing Gl (gldh Al Cpaalidl dae Baby ¢ gl Eull i
Gig (%) sl Gull 8 i< aBlga elow s e abes nbe s clal Jhal due
o g i) 35l e 2leY) By s B DoY) baglsis il e shl) e i)
(e ) Lilug Gl U8 e e B gDl 1305 B8 g cdujgpin e Cnaald Lol
delia b sl g5all Gusall Ldley) il g Bl uanlSY) 8 e Lad oKy
csinall e Cud)l) Lmd Coaal il i (7)o Apnatl) dbadd) e AL Coaal Dle!
sl 3l catie Ly DoY) A A Tala Yiad ol apanll Sleyl diluy &) Jotll Jance
Jilis (Sae iy suailiy sgadll 0o 230 ST ) Jgeaglly ¢ LY Ao tua (e Ledley)
dilaall O e Yy cgadill DleY) e a8 aaal) SleY) e Y I3 (S A
paall )l ey aal a8 GuSally s Ayl of desalaall dilaall Jae s 28 4 SN
Canall ong il i V205 el DleY) e st Il Y S cdunlinl) Jlasll ok 8

LA el el (e e Badlad L i)l DoY) Jlae 8 Alelell s sk 3
(1):JlaiY) L gl i cilaan 1 ualdd) ) gaal)

e 3 Jad all aseall Gl Ll dnlesbeall Jlae 3 Lodiial) Lin gl il o il (3hi oty Lo Ll

Sl all ars lligs ¢ figneSl sjeal delia ol i Jas 835084 | izl slasy)
Dl e A o) DLNT S 9 @

ST0a (@l oy o Slaall Cuball A !

2 Douglas a. Ferguson: the broadcast television network " Alison Alexander and other (e d s) media economics.
(Mahwah. new jersey: Lawrence Erlbaum associates. I n c. third edition .2004) . p 165.

3 Allan brown and Nathan campus: the economics of media ownership submission to the productivity
commission inquiry into the broadcasting services act 1992. August 1999. Pp 8-10.

23 Probes. Op. cit. pp 1-10

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

03520 5 sl JLa) B} e Fmy s = (3520 5 JLa¥ ) Linlgi€al Zinal) lalasy)
22023 jadiaw =2022 nlu e g).mﬂ

Jelin Al zilall Gans i 5l " SigeS 5 Suall' dials 5] arand gad Al e pially
Ll e dabial L) bl 2ol (asadl) dag o Lgieg byl ol Wl iyl dall) e
S ) e il badll oAbl aleadll L axd (31 21992 siles Sl G bl
%56 el sda Caai o ST A Baadly datie (2158) Lealiil ager cilily 52218 (5300)
& Daall Laaluall &) Laall L sl Joa (b conil %27 5 auipal) saaiall ¥l 8 ol
sl (mes hage Cigl 38 (gAY Ayl Claalall Y Tals Tan dhsmin o Jlaall e
Al Slabal) ael Galillh dead dllall duwse Wlaal 1) GliS daadiall dusll Cilasledl)
Bacls GlliSy dlall Cisadl sl jeae & LSl Enbll GpalSYL Glasbeadl (Kpag cdaadals
ceal) (8 Cupaill Sl 3S5e bsel Al Gilallaadlls dalad) cilagladl)
il clgale bl (aliasl g dunslsiSilly dualall Clagleal) cilars 3 adigil) (3gan L pal ()
Ol e dbala) lls Call (443) il 28 ool AoSe G ) b Slasleall lally 3gmidl)
Aads 1eaa) Slal Zgage Aaxal) sde G elld b Casadl) (5K Lasyy 21985 ale ailiacly ayaisl)
Aaisd) laxally - ) clelad 8 5yl aigally el dads Y e 22el) 535000 Gfia )
Gl Glagbeadl ) lggala ok caalell Gigad) 1) zla3 Y Cagyee s LS 5,y daall sdag
aasll il Clsdieg (laslillly Juadall Aoly cApaleaid¥ly Lssutl) CULAIS igad) aollal
Jilgl o3 CSlgh Sy ctilaglaal) paine Bl Garm aall iy (95 Sy o lld ) Lag ¢ ouslial
Y yualic ol il lajlac s o DU aLaa ¥ cilasbed) cliii D) iy Slogleall Jlae 8
iy Sl aleall @l claglaall calids dals e sl plaa) 138 dadie (& Jalg ¢ ualall il
AR (gagien 3 LV aall Cabine ) glas) 8 adigtl) e Jaally cdleld 5yum Lgalatial o
pldl ol QK 8 Al ilimnias ) gjplaie Fnaa VL) @lSud e Silasbeall aaal)
dginall Vel 3 8 agl) s U Clesll e daell st s cold) Lehliag

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

b Al Glegbed) Glige M alaa¥) Gt badael 13) Y] clail iy aadalls 38y calasleall
cSlasbeadl g s jily ailalis aen lgiile e

Q) Lyl clyla

OIS ) capual) Cilaglaall ylas Coyad La s (M Il Linglgi€iy SasnaSll G La gsliill (0l
Gl e Al dllat) chplal) dlaa o (gohail & e aly) A<l Y1 J) (4 aal)
sudy (Jole kel plaiy Lllhd) e cranally cilaslaall adine oo tfie )iy gl
el Slsbeall 3l e Cunal) dile Aaje B dll gelas LRl il e Cusall
@ills s bl Jea¥1 (680 SV gadll Gty Yol Jaiyl g3 information superhighway
media planning for : i 21974 ale Sy ) duucgal LgnS Ay (A yuaill cans () 58 a3} JW&
ol il daaY sy A ) Lasi)l &5 the postindustrial society the electronic super way
BLE) 8 a1992 ale 8 Ay Lyl LAY dlea ol s2yy (lse JT bl (SoxaY)
e iSe Lo YL Jlae 8 daalad) Ll Ay i iy) AKA) Caany Ty (631 sl )

(1)-4<eal ol aa Jelatl
555 Om el A Liad coels ) caallal) ) Al 7 S @play Y| ddlaaa <yl
Aoy daladl) Gblall cailSy el Al Cayey ar Slaclad) LagloiSs 869 VL) LingloiS
el o DU call chslay il e lagie and Lag Clasleally Jlat¥) 8y5 asiaal Wl
olai Jss 0585 Gy Chaally (0l ¢ bl sl SleY) Bles (o a8 e giladl)
diiacai Loy dlgall ol Dlaall elow ¢ jigmell) AGE DA (e pana gean datiall Sl

(sl Ll gyl s ) zglee) clinlally Jiluaslly aualiall —uaadl DleY) ¢3iba iban (ibel !

21,a

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

o355 b st JL1 s e Ay Ry — 252 8 JL) Ll Fanl) cilalany
22023 jadiaw =2022 b e 853

GV adlsal) e lydaly Slagleall dagall AN @Sl Jia i) ek Glo Slgin s
gl Ciaaal) Lgadih Al Aadle ) Msall 5 81 allga sl iy Chaal duig i) Lo el
gl U Lo cbagat RS g o onpalill sl of aalaies cuiY) O e a2 e (1)
e e Hn el dag S Sihall Gl dd)l ddlaall ) daill aysilly g3 deLlall dulacy
L)*‘Jjuj ‘”LE‘J}:’ Lﬁi u*j ):’"} "‘ﬂu ‘%133):‘5"} "ls:‘:’ Lils:‘s):“‘ “:LZP CJL““" P e 4:“).33‘ Uzl Lé:‘bé
peale (6 LebeSh ddnial) dalllaa ol 2 13 ¢Sly Lo Ay puad) Slgall mns lll e " asla
S clvile gia ) Sha ol 13 Al sl sfiay g sSYhlaaYl SR
ol (S Rage lagleall (S5 o1 13 ¢ sgantl i (K1 Vgl Abant s o i Gganadl)
O il e Slaglaall oda lgaa s S Ogada chall dasg (3 Cucd) Lad cBajall Cilsbia

(%) Al xSy sl Gl amcall anls)h (53 (gl

: 4ilaal) afpl) il glya)

(Lebilong — \guaailad — Lgaggia) Aigaal) JUai¥) Laglyiss

k) liladl ddagyal) ds SSIY) Caaall dildas da))s (ool dlaaa ¢(glagall JSLE (an ()8!
cehlaial) b Aagidall Lujal) dnanalSY) e sily QoY) AAS (JlatVls DoY) b ieale Al dadset @i Gl
.54-50 ua ua 22007

AUl Lyemal) lal) 130Ul —adlsall ey Adeliall b ol g SV Alaalle Ll g sy 2

30 o= (22005 <14

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

ALaal) JLa®y) LaglsiSS pgghas CuLial A s 1(1) dsaad

ALY JLaTY) LiaglgiSS aggias AblS Adja el £ (lud

Ligiall duail) Ol 2o Llaiay) Ay
%48.1 25 5ady a3l
%44.4 22 lg]

%5.6 3 laa

%1.9 1 Gilgl Y

%0 0 sadu il Y

%100 50  sanall
:Adat) galal)

S cagiiilsn oo g e (%92.5) (LA (e 8S dans G ) (1) Jsaall b slsll il o
gliy) o Ja le say cAiaadl JLai) Lnsloi€s asghas £8IS ddjea 2l o 50l agiadlse
Al Ly ¢(%5.6) 33s0ne CulS "cpaladll’ ducs O LS L Aal) ol dlle o D) o sl (g5
Jlag L) adly ae LgBludlny ddell =500 ddlaac)ias Lo sy %19 (il duuijslam
Joliall €HLaal) ALiE Lial 5tall sda el Aigally Aaalenll Ul 8 L Y ¢ el JLaiY]
alatinly alam cibast o (DK Al die Lulayl Didge 2 lee cBiaal) Jlady) clpdl as

Ay ) e liall e laall 8 Ll

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

(LAYl e pull) Linglgi€il) Gailadl cuS L) dlly) :(2) Jsial

palgl) SLEEN g syl Jaali JLaiy) Liagl i3 : Il

Ligiall duail) Ol 2o Llaiay) Ay
%59.3 30 Bady (s8]
%27.8 14 3]

%5.6 3 Alaa
%3.7 2 Gilgl Y
%3.7 2 sadu il Y
%100 50  sanall
el Gl

O o sundll agiiilse ol cagiiilse o g e (%87.1) (iOLER el G (2) Joaad) gl el
Lailuagll Aol liaae 1800 Sy Lan eyl Jlai¥) Linglyi€s (ailoady ul oLy de yull
da Gl (ad) By laagally DAY Gn Lllsiy chagleall Ji 8 (g0l layily dudd)
Jla¥) Linglgi€s Hpnja Aiall (ol alall ola¥) G Ao Ju Le g5 «%07.4 35lai ] cpaialal

Aalall de Ll il 3 (%5.6) salall Ll Lagane G LS L Gl ausly Y oy JaseasS

Aoyl SVl 8 ald spealeall LagleiSill (allad olad reall ol G Dl gl
Adaag Ll de L)

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

tlagy yasd) Jlai¥) Jilay aladiud :(3) Jsaad)

tlaagy Aaal) Jlad¥) Jilay (e Aoy (o ST ariiad 1))

Ligiall duail) Ol 2o Llaiay) Ay
%49.1 25 38ls]
%43.4 22 5ady 3l

%3.8 2 Mlae
%1.9 1 Gilgl Y
%]1.9 1 sadu il Y
%100 50  sanall
:Adat) galal)

O Ay GafST Ggersin (%92.5) (SR Ga s Blle s G ) (3) Jsasd) il
e Blall alail 8 Laad)l) Apolaie¥) (e ladine (s5iese gl Lo cluasy Al Jlat¥) il
e dealsills) Loclan¥) Cuilsall 8 elow ¢ Slty) alaall & damll Jailgl) Jads ol ey
Slasteall ) JsaashlS) ddymall sf (LY dadailly 35 7S] 20,018) dvigal) ) o(lindal
Alall ola¥ ) had Badials dass R5 < %3.8 sl ol Cpada el danss (i ¢(gAT dga (rag (Sl
S %3.8 I oeuladl ds mlaas) G LS Jlay) LagleiSi Jl&l Joill gad diall
Jaag B9 pa i HLa dey ol Linglgi€all ahadial G oS35 (L) (s SHaY) Cigall zsiasy

yalaal slall 3

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

P C Je ) et B Aaal) Laglgisil) g8 :(4) Jgaad)

P C Jo ) ujas B Apaat) JLaiV) LaglsiS e L il

Ligiall duail) Ol 2o Llaiay) Ay
%55.6 28 Bady (s8]
%35.2 18 8]

%3.7 2 Mlaa
%1.9 1 Gilgl Y
%3.7 1 sadu il Y
%100 50  sanall
:Adat) galal)

=LY Jelallyies b Luaall Laglgi€all dpaaly cpSHlaadl (sl Llle 150) (4) Jsand) il e
deld o Ju L sag e sl 13 o agiiflse ) duad) 3 00 %90.8 5o SLa) s b o
iy citiailly ddhanll Saleal) slati ¢Jealgill Ak Ay sl bl Tilugl) Gl dale
bl dus (aleas) ) dila) o(%5.6) Gaaplaall Lusiall ducaill o) LS L patiasally (5)58l) Je il
Gl s masgiy iy (8 LaglsiSll o) jsall olas caan) Cligall guing (1uSa3 ¢(%3.7)
Jelill (e was Jaa Ui & ) Jhaalli] mgumgs ill) s3a b Auigally duclaaY)

cosdl) dealgilly arlailly Jand) & iyl e slae¥) aliiy cdadsall b 8 dald cedina)

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

Uiy L gloisil dunibuad 8IS iyl g9 A Sl gl :(5) Jgaad

rAipaal) Jlady) Laslsis & Lawled) 318 Jhay i i) < Vel

Ligiall duail) Ol 2o Llaiay) Ay
%77.4 39 5ady a3l
%17.0 9 3]

%3.8 2 Mlae

%1.9 1 Gilgl Y

%0 0 Bady Gailgl Y

%100 50  sanall
:Adat) galal)

BN sa coply) G e o5 (%94.4) pSlial) e danlS dulel of (5) Jsaall gzl ek
o) ahals s (ghomallyoills el Aol ey Lo gag Apaal) JlatV) dashia b duald))
Wpadl Jols ol cadanll o and) o) elaal) Jalsill dma Lo sloa cdaasall BLal) b
Al laially ASH) Citlgell e Y pladnuhlaml Il Gyl 1 ads cleslaally
) yeaall b Jlail dilee (Y Al Al Ll 4ie Jaa Les (gyodl) Jlal] Cililas
GSOLE eg 8ol aad 318 )l colal) L S5 o(%0) Lals daaledd) Gl G LS

LAigally dragal) agilis & i) A6l<a ol

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

rclagleally JLaY) Ao Jgaall comiy) e cuSilaadl slaie) :(6) Jgaad

rclaglaally JLAY) o Jgaal) A ciiy) e adief gl

Lgiall docal) OS)laall 2xe Ll a0
%56.6 28 5adn 3yl
%30.2 15 Gyl

%5.7 3 Mlaa
%3.8 2 il Y
%3.8 2 5ad Gdlgl Y
%100 50 § sanal
e (galal

e dyanll pudh) peadS i) o Goadinn (LI (10 %86.8 & (6) Jsaad) il melash
a3 ol s ¢ ymally oY) Dl blal 8 Ll Yias o Lo sas cilogleally )il
g li)) Ge i iyl alaie ¥ 138 e sheall daalud) Abisgl) & L) Clgidl) ol ¢dd ol Conall
(el g . AY) Jluslls 45)lae ae jusy cadl) Jpemsl) Alsguss ¢ a8l (ssinall B oganll 48
Ay jalas aadied clly b syias 338 Sllia (f (%5.7) Cuabally (%7.6) Oacaslaall ducs gl

Al Gl slat¥) B 555 Y Ladala B8 o LS ey e WS A Y

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

trasal) Juai¥) (A Jualsil) il alaiiud 1(7) Jseal)

pasal) Jai¥) (a5 ol aliolaty oty Jia Jualgil llala : Jfjad

Lgiall docal) OS)laall 2xe Ll a0
%70.4 35 5ady i)
%20.4 10 Gyl

%5.6 3 ulsa
%1.9 1 il Y
%1.9 1 sacs dlgl Y
%100 50 § sanal
fghlaal) Galadl)

e duysall abuhyal) il G g OUER e %90.8 aiSl G ) (7) sl il i
ALY ) Al 3 Viad oSy L s o pasall dealsill e By ¥ 5a cameeal aliaolss cilealy
205 ol il Al G ilial) o383 by A yuns Aipe daady lsal ) i) Jilagl (g ¢acinnall
lebens Lo eyl cdaadailly cdigall Y laall ) L yils dial ¢ oo laaa) aladin¥) e juaiss
3 (%7.6) el ) suladl) L5l L dsegd) slad) (5 43S 5es ciillagll Baratia Jlil 8l
J3a) dn e alel 3p0ms (iala e I3 LT e Iad) 555 o i geadly (3 cullains e jiad

Ll )l

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

F gl B Aublly Jard) Jugeds (Ao iyl e Jlai¥) i :(8) Jgaad

gl B Auhally Jard) g B g Y e LY gl

Lgiall docal) OS)laall 2xe Ll a0
%37.7 19 5adn 3yl
%34.0 17 Gailgl
%18.9 9 Mlaa

%5.7 3 il Y

%3.8 2 5ad Gdlgl Y

%100 50 § sanal
e (galal

& pales i) e Jual) G e i GSHLE e %717 of G (8) Jsand) il e
e it 8 Bpadyl) Jailessll e slae¥) a5 (e Laa cOlasadl 3 Janlly duhyl i
ileosll 5elaS aladily cligyo€ daila DA Glasadl legaly Al @l ae Laagead cdpasall sLal
bl Byl ) I 3gny 38 ¢(%18.9) Lisesd Andfiyo il cppaladll' A (8 il 8 Al
G5 JE Y A8 i la (%9.5) Geisledll daws Wl . slaliall ¢ &l dad) 8 <ol

YA 138 i o e Jidh Aeitd) 4RSS S ey o

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

SLaY) A b Aalil) Jilugl) e daad)l) clatall Jadadsi (9) Jgaad)

sAgaddiil) Jilugh cpe ST Aad ) claaiall e LAY AL : Jad)

Lgiall docal) OS)laall 2xe Ll a0
%51.9 26 5adn 3yl
%33.3 17 Gailgl

%7.4 4 Mlaa
%3.7 2 il Y
%3.7 2 5ad Gdlgl Y
%100 50 § sanal
t bl (saenl

ol e L)l claill Joi S e %85.2 A G (9) Jsaall s Csial
SV agiall 8 Bl Dle) 3na o laals Do 3 L cdundinll Jiluaslls &5)lia LaSU
3929 at)y (sgindll ae Halll delally g5l Cunailly (Jpaasll Ugguns ld asipg o JShasudl
Ashes & Laea Yoad el alall ola¥) G V) (% 14.8) cpaladlly Cpcajleil) (s piea Zuwsd
L)l QKA mllal ¢ad)sl) Caaally (saalilly AeIDU (g2l j5all aalis ae ¢ DoY) Hsead)

LKA calaadanllg

sl e calls



2025 /10 (10y:5 3241 (4) :0hal! (134) 130!

C')Lﬂ‘)\}J‘)@MC&)&W

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

—lagddl & 2ol JlaiV) adlsl dsise dadiag Ay — u\qjud\

22023 jadiss ~2022 s (10 sl

3 Jlaiy! Liasli€al Zipnall cilalany]

PO oy Ja Cihgad) dayy (& Agasd) Jlai¥) Jilug g0 :(10) Jgaad)

DL ol JA Gailigad) Jayy B ciae lu daad) Jlaiy) Jilag )

Lgiall docal) OS)laall 2xe Ll a0
%74.1 37 5ady i)
%22.2 11 Gyl

%]1.9 1 Mlaa

%0 0 Gl Y

%1.9 1 sacs dlgl Y

%100 50 § sanal
e (galal

IS el Eaal) Jlad¥) iy G Oaing A5l 331 50 %96.3 & (10) Jsaal) gl 2S5
Slsindl S & hlaa¥) Baglly =5l J (3 Wi Y eohasll glag il uilagadl dasy (& S
B e Laliad) 3 Lge Gelaind g Gaali el Jai¥l Jilusg O il oda jedidy 15,83
4ud g o(%1.9) Ayl e Tan ALY Zual) L Ldhrall liled) Gslats cApdiaally A
Sy dilay) Jadg I alags 8 Jilssl) o3a Laal o ol 4nd Liday lolen) (uSad calial) alans)

L;:\.J}“J\ L;:;Lu;‘)('\ C_u.n.d\ )\.C—lﬁ ba.a.u: g_:;.ua\ d.‘l e‘\_\.uu g_ab.l\ yna A2l (A \.@4\

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

03520 5 sl JLa) B} e Fmy s = (3520 5 JLa¥ ) Linlgi€al Zinal) lalasy)
22023 jadiaw =2022 nlu e g).mﬂ

:AdBliallg dalad) giliil)

: gl

dde o 3k @ Sl Glau) e daliidl sl Jdats gage ) Gl s Ciag,
cely Aae 8 Band) JLat¥) Ll i€ aladiuly Ale <3 dibide il (pe 1Sl (50) (s 35Se
e layalis Bpanll Lilugl olas alall (ghlly calasi) @lsluss () b o Gliul)E) 35,
leal) Jeasill 5 0 geibual) o Ll Uay 28l (s WS L o Lan¥) Jealgilly eyl ¢ (Jaall

A P I DU A W5~ A B, Y
dafpall Lalad) il Y]
ol L i) 5l st Kay Bydial) Ailian) Jsland) dilas DA (1

Ay LI (e %92.5 A Cum cBiaall Jlat¥) LinslsiSS o gehes alall ol £ L)) —

(1 Jsaad)

Jsaall) dal) e %87.1 Ui (pe Jlai¥) Linglgi€s Limily de puas paly il ic) clllia —

2

Jsaall) %92.5 il Lausiy daady by o SIS o adfine o slaie) elilia & gy —

(3

UJSJL.AAS‘ UAO/O908 E)ﬁ\ L“dﬁj ‘.J_)S\)“ u.ud;:\.n.d\ ‘).l)z_iu_ﬁ\.\;}l}.\s.\ﬂ M"Lﬁ Sl —

(4 Jsad))
(5 Jsaall) diad) A1 e %94.4 (ol uaal) Sl Gl 50 cu ) o) —

(6 Jsaall) clegleally L) daia b cuifl) e %86.8 slae) -

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

(7 Jsandl) Lasy abilis oladly 2 die cliadat ¢ sa2dies %90.8 pa ST ~

(8 Jsaall) agadl (b duhyally Jaall Jgu iyl G 0 %71.7

(9 Jsaal) el ahl dal Jilusll e Zadd )l cliaia) ¢sleadt %85.2

Jsaadl) DU #ilay Jabs Chasadl Jayy & &aall JLai¥) Bl )50 05355 %96.3

(10
i) AgBlia <Ll
taladluY) (Goiay Lia gl gisilly gﬁj\ 1
Y Vb Lagy Lot JLat¥) LiasloiSs astlias LR G Tadige Lieg llin G il o pglal
O st Ally o siws)) o licall Cunatl) Aoyl ainiag) Lo ae s 13y - Jualst dluy (g
g 8 Al Ty cusial) dnlls IS g g Lavie Faal) ) Lalial) JaladY) (pa Jiiy acinal
tdad ) Ciluaially ciiiiy) g8 .2
Aoyl ae il Lo sag @anl) Jlad¥) deshiie B caluld) jendll sa casgul) O milull S5
Alad sae hatipe MatVly solai®Y) oY) O g Al (Guygt oDlagd) ascball ALy
gl Aaclall il gally (s giy) Allall oda ) dsbiad) culgal)
ke Yy ddpall jalaa QA Jsaill .3
Lajiad daiis sdag Auadsil) Jilasll e ST dad )l cilbaiall Lo sading (uSHLaall dudle G i
badly Laad )l Lailesghl usaill (b bl Allg o(Jlayze) Ajlsiallpe Taatl) doplas 4] o
Al cpaiall ae ESH e Lgie IS 5508 Cadaay Tl cdpadal)

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

sLaglgicill e laiay) w4

milagad) Jasy 8 agudy ¢ oo laan) Je il b Enaall LinslsiSill G (10) 5 (4) oalsand) ilii ekl
cagaall Byslall Lae L) calilall slal ) culgas duadyl) Lailagl) O (e Laa oshagll zlag il
colil) LY e Badia SH Al Gl o)l pemal) 8 Sl Do) byl 556 acy 1
rCiyY) g il i) Ciada .5

Bpnd (aal (8) Jsaall (" Cauladll dacs g Uil Jie chigal) Gmns (1Y) cdlady) il o2
b Aylat Ljlie e i 1385 . el Cupil) Chaaa ) sl L) gl anii 38 (Aaila Al
Ao gl i€l BT (e Calaainall Baliiad 3 laddlly 3)lsall i3 550 Cun ¢ e liall adsal)
:AilAl)
Aiagd) BLall o Bty ¥ 2ia casual Zoall JlaiV) Lol G olial) e il Casial
Lo gt Youi llia & iy L LAl sl a2 el dinne b i Y colasadl 8 Cpperiiodall
aalaty Aiat Aty Sl ) Aalall 550y ¢ eyl JalSall dadipe 2L jelsh calasinlg Sy

caleadll pien 8 leaY) o8 (e B2l ianl e

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

03520 5 sl JLa) B} e Fmy s = (3520 5 JLa¥ ) Linlgi€al Zinal) lalasy)
22023 jadiaw =2022 nlu e g).mﬂ

thayal) Cluagig gl
o) Yl

etV LianglgiS o sgiar LIS djea agNual o 5ady Ostilsn %92.5 & il iy (1
Aal) A1 (ol N el g i) ) sLEYL Lusal

o e LNy depul) G e Badag lsiily 8 figarall (e %87.1 G gilial) caniagl (2
ity Laad ) Jmilussl) dnslal Branll agShy) S Lan cdnall JLat¥) Linglgi€s (ailiad
Aol lat) Grasts baaled dalas A Laally cilaslaal) S5 8 (g)sdl)

Ay Ay Lasy Ban Jlal) Alis oo SV Cfisanall (o %92.5 sl miliil) ciais (3
caall JuaVl alaa¥) sl ¢ LY 5,L3)

o Jyeanll pasdhy HrasS i) o (gading Gandl 8 40 86.8 & ) il el (4
e Lo YL ey le Y oBDlgnay) blal 3 Ysad (oSas b st cctlaglaally Lal)
o) o eladll

Jelil 555 8 Band) La gl i€l draaly cpSliadl ol Wlle 181 elilia & i) ke (5
Lo sas . sl e o agiilse ) duall 2l 0 %90.8 il Cus b G e laaY)
Jaalill Allad Al Cansaal Baad )l Liluagll Gl dale deld e I

ol il ye JlalV) & e osii sl Luall (0 %71.7 & M Al eyl (6
Y lae Cilide b daad )l Ll e alaieW) i uas Laa Ghagadl G Al Juges 3
S19 288 U oS dadls G 5y & dealing dagd) Bl

O gl jradS L)) cilaiall Jiadh Lisall (0 %85.2 L of bl casasl (7
Al sl 45lae

s Jals Guilagall Jayy 35 <o e le 38 daal) Jlat¥) Jilas ) golall s (8
8] Clgid) DA Dyl syaglly 7o 5l Jha b Laws Y ¢l

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

scilaagal) (Ll

ALy dunilhasa S alaa¥) (e dihe dungl ol il o) 89 yia Aaball ash (1
cOlsaally Aasl)

Dbl ey alallg djne pie (o daalill ciladgally Hhlaall osll Jae ad)y 89 (2
plun jliae (e lgie min Loy L agial pae (e 43U

lsally claally Conall lgan i oaglsiSall JLaiDU dadals e ydiig (pild (e (N Aaladl (3
adels ST aglyi€s oMoy dachall sgall 3hed BIAT Coyd Glindd Gy Al liaidly
Jlaasls

Gl s ae Jalaally HLEnY) i Le Dadlel) Ll b Gl Lol olaal) (4
.5 skaiall

Cila o) (gsine deliva o agiyil Glaual el JlatVl caailall sl cupl) dpaal (S

. Rbag

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

palaly soladl)
Glawsgall Jaly Juai¥ly ey Laslyi€al elaa¥ly (gala@¥ )yl ¢ jae el -1
(il oo o dmen daals el (Lidl Jlad cbalail dlae (il
(52009 cgaladl sandl (Lindl Jlad clobaiily dadsall i
(Gl A patieall daalall) — H3kally asgiall —Jlail) Laglsi€ ¢ Hladll Lia)y s .2
1556 232l (el dlaa cclic ol @ll Ginn cuil) e Gl CNT gy il s L3
(el allad) Al dualiadly dala@) laoleds elaal) ey sl ¢ by s34
(p2014¢aysilly ydlly deludall = sal 2 30,Y1)
Calll cgadall Slely yaall Sleyl o JalSlly ghyall o plaadl ubll das; .5
(2013 2022210 c2lazy daals :a\aé_.a)‘ga‘)uc‘g\
(2017 1k caggalall oz i) (JlaiV) dalse o ighd Al .4
)l (HlaY) (gginall A dabidan dulyy cApagaad)l 3 aaadl DleY) cylas (4 a2 W5
(22011 caysilly Hasll Jolan 1 sS) eBpail) dpail)
2000 ¢duyall dakid) & SleY) BV Luhal dase (golSe il 2aus .6
5 \all) —adlgal) avanaly Ao Ul & il g S Adlaall ¢l g0 Gyl .7
(22005 1% caslill dyead) Al
O i) daaadl Jua¥) dileg) dalad) 46Y) bl (gedll A eyl .8
(22023 ¢duSadl)
i el Aig S Canall dublan Ay Y] ddlaa ¢(g5lagall SLE (pn Lu)ld .9
S (Juai¥ly eyl b fieale Al dadgar cu dapall (,LaY) cliladl

2007 chlaiall & dngidall dasyad) dianl€Y) cdully oY)

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

— a5l b sl QL) gl dimaen Gy Aud — Olshdl b JLa] LagliSil Aoall cilalasy)
62023 iz 2022 iy e 55l

e b dad) ¢ Joall AleY) dalally ddsall ¢ il dene = Lagale e .10
(p1999 ¢cpal)

i) Adlaia jaige cadle ) Jilugl e i) Al giad) soda & iyl dilaa .11
(2005 ¢ 530855 22 ¢! A5 28 LA dxaln) ctlpanilly gilgl — ayadl gl b

e LaglgS  AS Chug ihias = Gje dgeas — ALl sae ale 112
(#2015 ¢1da ¢ galall alaic¥Whls :00,¥1) «JlaiVls

QS e LElul&ail sy i il L padd) s all Glaladial canaly) 2w 2ease .13
BIS) anlal) alall igal) (ililing Cagay ¢ dinally sl — L) Linglyis
(p1999 Bl daals (D)

Ol i glee: ) eyl Glalhad) aane QW Jles 2ae .14

(2201 4caysilly sl Al Hla (¥l gl (5o isas

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

o355 8 sty L) il Aumane Ay Ay — Slasd) 3 S ] Lyt Zpanl clalay)
22023 jadiaw =2022 b e 853

:daial) aalal)

14. Douglas a. Ferguson: the broadcast television network " Alison Alexander and other (e d
s) media economics. (Mahwah. new jersey: Lawrence Erlbaum associates. I n c. third edition
.2004)

15. Allan brown and Nathan campus: the economics of media ownership submission to the
productivity commission inquiry into the broadcasting services act 1992. August 1999. Pp. 8-
10.

16. Ambry inland (other) on judging and being judged accurately in zero acquaintance
situations .journal of personality and social psychology (Washington. d c: American
psychology association. 1995).

PR PTMA] s é\}d\
Hips//www.chou3aa3.com,23march,2024
Google .com/search.

Google .com/search.

Htpps://www.smartbleachers.com.

sl e calls



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

Abdlae A dpelanll Lngll Hlas dgag e dualae V) Alajall 3 dadhasd) ey 8 (STEM) (oaie Ggadad Ciliges
Ll

digl) SRS Agay (e Lalae¥) Adajall (B ddjaal) (w8 (STEM) (Aade Gubd clisea
by dlidlaa 8 doadledl)

A Uae Chaw ey L2

:\..t..yﬂ\ 43S [ g daala

Obstacles to implementing the STEM Approach in Teaching Geography at the
intermediate Level from the perspective of the Educational Authority in wasit
Governorate
Dr. Israa saif Attallah

University of wasit / College of Education

Str2024.israa.a@40wasitedu-ia

2025 [ 10 [ 1 sl Jsd sl 2025 [ 7 [ 23 ) ) g

A Use gy -


mailto:Str2024.israa.a@40wasitedu-ia

2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

Abdlae A dpelanll Lngll Hlas dgag e dualae V) Alajall 3 dadhasd) ey 8 (STEM) (oaie Ggadad Ciliges
Ll

gaidlall

O3 A (STEM) oaie b (093 Jead Al @ligaall e o dSl ) sl oo
geiall Ball) Crandin) oy ddlae 8 Gaaleil Al Gl dgay e dudlacY) syl d)aal)
s jalls Audlyaall ) Gay alra o (100) (o ddpal) 19S5 dinad 801S Dili Yl iragl
eyl lell SV Ladl) A Ay ) Al fial) danplally Hlid) o5 Ja g Adlae 8 dpolac)
ol e Sy aildig 4B a (e ASH 5 Alial sl Ciendi) GUld) aeals 2026 /2025
Ao ugiall dlagall A Ldhaall Bale Gy & STEM oaie Gl (33 Al Gl ans 00
S gl Jan slaall (s5ine Lo e i (0.97) ple dausia o 81 Cilias tlgiay
(el daleial) Cligaall) (oY) Asyall Jina (3.16) Jassgia el
Ld)yaall ((STEM) aie cciligaall tdaalidall cilals!)

Abstract

The aim of this research is to identify the obstacles preventing the implementation of the STEM
approach in teaching geography at the intermediate level from the perspective of the
educational authority in wasit Governorate.

The researcher used the descriptive method and a questionnaire as the research instrument. The
study consisted of (100) geography teachers and supervisors in the intermediate stage in wasit
Governorate, selected using simple random sampling during the first semester of the 2025 /
2026 academic year. Data collection was conducted using a questionnaire whose validity and
reliability were confirmed. The results revealed some obstacles hindering the implementation
of the STEM approach in teaching geography at the intermediate level, including: the
administration achieved an overall average of (0.97), a high rating. At the level of the axes, the
second axis achieved the highest average (3.18), ranking first (obstacles related to the student).

Keywords: obstacles, STEM approach, Geography.
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Abstract:

This study aimed to investigate the role of digital marketing, with its tools such as internet
marketing, social media marketing, mobile marketing, and electronic word-of-mouth, on
customer loyalty to Dal car brands. A questionnaire was distributed randomly to 384 customers
through an online survey. The data was analyzed using SPSS statistical software to test the
study hypotheses. The results revealed that digital marketing has a positive impact on customer
loyalty to Dal car brands. Specifically, internet marketing, social media marketing, and
electronic word-of-mouth all had a positive influence on customer loyalty. However, mobile
marketing did not show any significant impact.

Keywords: digital marketing, internet marketing, social media marketing, mobile marketing,
electronic word-of-mouth, customer brand loyalty

Background:

The changes that the world has witnessed in the field of communication during the late
twentieth and early twenty-first centuries, particularly the development of information and
communication technology and the emergence of the internet in marketing, have led to a
decline in the role of traditional marketing communications and have been replaced by more
powerful digital communication tools that have had a significant impact on customers. After
customers were previously influenced by mass media, they have now become more aware of
digital marketing communications and have become more inclined to use modern digital media
such as the internet, social media, and mobile phones. These digital media have become
important tools in the hands of organizations that they use to maintain and gain customer
loyalty to the brand and create a competitive advantage.

In the face of various pressures and challenges, direct confrontation with competitors has
threatened the existence of organizations. Their focus is no longer limited to achieving and
maximizing profits, but rather, it has become a priority for organizations to focus on the
customer who occupies the first place, the main axis, and has a strategic position in digital
marketing activities.

Customer loyalty to the brand is among the priorities adopted by organizations in order to create
a competitive advantage and a good reputation for the organization, and a strategic goal that it
seeks to achieve. While preparing for its future strategies, organizations follow a strategic path
that allows for the direction of all means and efforts towards retaining customers, strengthening
the brand, and their loyalty to the organization and its products, which achieves and creates a
competitive advantage for the organization.
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Problem of the Study:

Digital marketing communications are one of the newest and fastest-growing channels for
communicating with customers. They provide them with the information they need anytime
and anywhere. They also provide opportunities for individual and direct interaction between
the organization and the customer on a wide scale. The customer today is no longer just a
recipient of messages but has become a participant in the communication process, thanks to
digital technologies that have enabled him to interact with the organization, express his opinion,
and provide immediate feedback. Therefore, most organizations today use digital marketing
communications to achieve customer satisfaction, retention, and loyalty to the brand, and thus
achieve and create a competitive advantage in the market. From this standpoint, this study seeks
to know the role of digital marketing communications with its various tools in achieving
customer loyalty to brands in Dal Car Company.

Based on the foregoing, the main research question can be stated as follows: (What is the role
of digital marketing communications in achieving customer loyalty to the brand?).

Objectives of the Study:
The study aimed at the following:

To highlight the importance of digital marketing communications as a recent topic worthy of
study and research.

To identify the aspects of the impact and role of digital marketing communications in achieving
customer loyalty to the brand.

To identify the nature of the impact and role of digital marketing communications with its tools
represented by online marketing, social media marketing, mobile marketing, and electronic
word of mouth, in achieving customer loyalty to brands in Dal Car Company.

To identify the most influential digital marketing communication tools in achieving customer
loyalty to brands in Dal Car Company

Significance of the Study:

The significance of this study lies in its attempt to highlight the importance and status of digital
marketing communications in Dal Car Company. Furthermore, the study's significance is
evident in its focus on the contemporary concept of digital marketing communications. This
study also sheds light on modern concepts such as digital marketing communications,
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competitive advantage, digital marketing tools, and the impact of digital marketing
communications on customer loyalty and creating a competitive advantage for organizations.
By emphasizing the paramount importance of digital marketing communications, this study
underscores the need for allocating significant budgets to digital initiatives compared to
traditional methods. Moreover, the findings of this study can be utilized to develop plans,
strategies, and policies that contribute to fostering customer loyalty, creating a competitive
advantage, and positively impacting Dal Car Company.

Research Hypotheses:

Based on the research problem, objectives, and significance, the main research hypothesis and
its sub-hypotheses are formulated as follows:

Main Hypothesis: Digital marketing communications play a role in achieving customer
loyalty to brands in Dal Car Company.

Sub-Hypotheses:

o There is no statistically significant effect at the significance level (a > 0.05) of internet
marketing on achieving customer loyalty to brands in Dal Car Company.

o There is no statistically significant effect at the significance level (o> 0.05) of social media
marketing on achieving customer loyalty to brands in Dal Car Company.

o There is no statistically significant effect at the significance level (a > 0.05) of mobile
marketing on achieving customer loyalty to brands in Dal Car Company.

o There is no statistically significant effect at the significance level (a > 0.05) of electronic
word of mouth on achieving customer loyalty to brands in Dal Car Company.

Methodology:

e To answer the research questions and verify the hypotheses, a descriptive-analytical
approach was adopted, as it is one of the most important and widely used research methods.
This approach was deemed suitable for the nature of the study, as it involved presenting,
analyzing various concepts theoretically, and then applying the theoretical framework to the
field of study. This was accomplished by collecting data, analyzing and interpreting it, and
drawing conclusions.

Methods of Data Collection:

e Primary sources: questionnaires, observation, and personal interviews.
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« Secondary sources: books, references, scientific journals, and statistical data published by
relevant authorities.

Limitations of the Study:

e Human limitations: employees in Dal Car Company.
o Spatial limitations: Dal Car Company.
e Temporal limitations: 2022-2023.

Definitions of the Terms:

1. Digital Marketing Communications:

Digital marketing communications is the use of digital channels, such as websites, search
engines, digital advertising, social media, email, and mobile phones, to create a comprehensive,
targeted, and measurable connection that helps attract new customers, retain existing ones, and
build lasting relationships. (Setkute, 2017, p.18)

2. Internet Marketing:

Internet marketing, also known as online marketing, is the process of promoting products,
services, and goods through the internet. It plays a significant role in facilitating buying and
selling processes and providing customers with everything they are looking for. Tools of
internet marketing include websites, search engine advertising, display advertising, and email
marketing. (Kotler & Keller, 2016, pp. 639-641)

3. Social Media Marketing:

Social media marketing involves using various social media platforms such as Facebook,
Instagram, Twitter, and YouTube to connect with customers and introduce the brand.
According to Kotler and Keller (2016, pp. 639-641), there are three main types of social media:
online communities and forums, blogs, and social networks. (Marko & Merisavo, 2016, p. 532).

4. Mobile Marketing:

Mobile marketing is the use of mobile phones to deliver marketing content to customers. It
creates new opportunities for organizations to shape or change consumer attitudes towards the
brand. (Adelina Eugenia, 2017, pp. 6-10).
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5. Electronic Word of Mouth:

Electronic word of mouth refers to any positive or negative statement made by potential or
previous customers about a product or organization that is accessible to many people and
organizations through the internet. (Thurau, 2004, p. 39).

6. Brand Loyalty:

Brand loyalty is defined as a consumer's attachment to a brand and preference for it over other
brands. (Faridah & Noor Hasmini, 2013, p. 188).

The study model:

The study model was developed based on previous research, as illustrated in Figure 1: the
independent variable in this study is digital marketing communications, with its tools including
internet marketing, social media marketing, mobile marketing, and electronic word-of-mouth
marketing. The dependent variable is customer loyalty to the Dal Car Company brand.

The figure shows the study model

4 N O N

Independent variable Dependent variable

ions

- Internet marketing Brand loyalty

- Social media marketing

- Mobile marketing

- Electronic movable floor

N\ /
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Previous studies:

Several studies related to the research topic have been reviewed. These studies were
categorized according to the study variables (previous studies related to the independent
variable, which is marketing communications, and previous studies related to the dependent
variable, which is customer brand loyalty). The studies were arranged in chronological order,
from the oldest to the most recent, and then the differences between them and this study were
highlighted.

A. Studies on Marketing Communications:

A relevant study made by Low G.S. (2000) Study: In his research, Low aimed to identify the
factors most strongly associated with the degree of integration of a company's marketing
communications activities. A three-item scale was developed to measure integrated marketing
communications in a cross-sectional sample of senior marketing managers in American
companies. The research found that companies whose marketing communications programs
tended toward integration were also more likely to be small, consumer-focused, and service-
oriented companies. They were also more common in the manufacturing, agriculture, forestry,
and mining industries. The study also argued that managers in companies with greater
integration tend to be more experienced and their products or services are more likely to
experience market share growth.

A similar study conducted by D. et al (2014). The study examined the relationship between
having a well-defined marketing communications strategy and the overall effectiveness of
marketing efforts in Slovenian organizations. The researchers found a strong correlation,
suggesting that companies with a strategic approach to their marketing communications tend
to have more successful marketing campaigns.

Another study carried out by (William B. Weather, 2016): this study aimed to determine the
impact of integrated marketing communications elements on the purchasing behavior of Zain
telecommunications customers. The study found that all these elements played a significant
role in customer behavior. However, direct marketing was the most influential, while public
relations had the least impact. The study suggested that Zain should focus on improving its
public relations efforts while maintaining a strong focus on all other marketing elements.

Moreover, (Lloyd L. Byars, 2017) conducted study aimed to determine the extent to which
marketing communications influence customer loyalty towards Mobilis. It also sought to
clarify the theoretical concepts related to marketing communications and customer satisfaction.
The results showed that Mobilis relies on personalized selling to maintain customer loyalty, as
the quality of service provided is considered one of the most important factors in building
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customer loyalty. Additionally, sales promotion techniques were found to be among the most
influential factors in customer purchasing decisions and, consequently, their loyalty. Price
reductions were also identified as a means to attract customers and foster loyalty. The research
sample consisted of Mobiles subscribers in the Biskra region. A random sample of 100
individuals was selected, and a questionnaire was distributed to them. The SPSS statistical
program was used to analyze the data. The study concluded that customer loyalty depends on
marketing communications in addition to other important factors.

(Camilleri’s 2018) study aim is to  highlight the importance of integrated marketing
communications (IMC) in a company's overall marketing strategy. IMC involves using various
promotional tools to create a consistent message and encourage customers to make a purchase.
The study suggests that effective IMC plans should consider six key elements: market, mission,
message, media, money, and measurement. By carefully considering these elements, marketing
managers can develop more effective IMC strategies.

Another relevant study conducted by John Storey's 2019 the study focused on understanding
how different aspects of marketing communication (like advertising, personal selling, etc.)
affect customer loyalty at the Egyptian Agricultural Bank in Minya. The study found a strong
connection between the quality of these marketing efforts and customer loyalty. The
researchers suggested that the bank should focus on improving its marketing communications
by tailoring them to customer needs and regularly evaluating their effectiveness.

A similar study carried out by (Faridah Ishak's 2022). The study examined how various digital
marketing tools influence customer loyalty towards the Somam brand. The research found that
online marketing, social media, and electronic word-of-mouth positively impacted customer
loyalty. However, mobile marketing did not have a significant effect. This suggests that while
digital marketing as a whole is beneficial for building customer loyalty, the specific channels
used can have varying degrees of impact.

B. Specific Studies on the Brand:

(Mullatahiri & Ukaj 2019) conducted study aimed to determine the relationship between
electronic marketing communications, brand image, and customer satisfaction, and their
impact on brand loyalty in the Kosovo telephone communications market. An electronic
questionnaire was distributed to a sample of 432 mobile phone subscribers. The results showed
a positive impact of electronic marketing communications on brand loyalty, as well as a
positive impact of electronic marketing communications on both brand image and customer
satisfaction. The results also showed that both brand image and customer satisfaction have a
positive impact on brand loyalty.
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Another study conducted by (Merisavo. 2006). The study sought to present a model that
explains the elements of digital marketing communications in terms of: contact frequency,
brand communication content, personalization of communications, and interaction of
communications, and how these elements can improve perceived value, achieve commitment,
and gain customer loyalty in both behavioral and attitudinal forms. The results of the study
showed that modern digital channels such as the internet, email, mobile phones, and digital
television have enabled marketers to interact with customers frequently and interactively,
which leads to strengthening relationships with them and gaining their loyalty.

Asimilar study investigated by (Gagandeep & Gopal. 2014). The study aimed to analyze the
benefits related to consumer purchasing behavior associated with digital marketing. This was
studied using economic and social variables. The study also sought to help researchers identify
the factors that motivate consumers to shop online, as well as to understand their impressions
of the ease of use of digital technologies and the benefits thereof. The study relied on a
questionnaire that targeted a random sample of 100 online consumers and shoppers. The results
indicated that in order to evaluate consumer purchasing behavior, it is necessary to take into
account purchasing behavior related to online shopping, which contributes significantly to the
evaluation. The study also recommends that marketers who wish to compete in the digital
sector should have a good understanding of customer needs in order to find effective ways to
meet these needs.
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Commentary on Previous Studies:

From the preceding review of previous studies, it is evident that they have addressed the
following:

1. The impact of marketing communications on customer loyalty: Previous studies have
confirmed the significant impact of marketing communications on achieving customer loyalty
for institutions like Mobilis. However, the relationship between the integration of marketing
communications components in achieving customer loyalty for Mobilis has not been
sufficiently studied within the researcher's knowledge.

2. The effect of integrated marketing communications elements on purchasing behavior: Many
previous studies have addressed the topic of the impact of integrated marketing
communications elements on purchasing behavior from the perspective of purchasing culture.
However, these studies, to the best of the researcher's knowledge, have not addressed the role
of integrated marketing communications as a fundamental entry point for the organization to
achieve a competitive advantage and customer loyalty to the brand.

3. Innovative ideas in integrated marketing communications: Previous studies have addressed
the topic of innovative ideas in integrated marketing communications and the factors affecting
their effectiveness. However, marketing communications have not been studied fundamentally
and integrally as an entry point for the organization to achieve a competitive advantage and
customer loyalty to the brand.

4. The impact of the quality of marketing communications on customer loyalty: Previous
studies have confirmed the extent to which the quality of marketing communications in its
various dimensions affects customer loyalty. However, marketing communications have not
been studied as an entry point for the organization to achieve a competitive advantage.

5. The impact of digital marketing communications on customer loyalty: Previous studies have
addressed the topic of the impact of digital marketing communications and its various tools on
customer loyalty to the brand. However, the relationship between the integration of marketing
communications components in achieving customer loyalty to the organization's brand has not
been sufficiently studied within the researcher's knowledge.

6. The role of marketing communications in market share: Many previous studies have
addressed the topic of the role of marketing communications in market share. However, these
studies, to the best of the researcher's knowledge, have not addressed the role of marketing
communications in various ways as an entry point for the organization to achieve a competitive
advantage and customer loyalty to the brand.
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Research Gap:

7. From the foregoing, it is evident that many previous studies have addressed the significance
of marketing communications in achieving customer loyalty, market share, purchasing
behavior, and brand image, as well as crisis management. However, most of these studies have
neglected the aspect of the comprehensiveness and integration of digital marketing
communications components. This is what this research will focus on.

8. Perhaps this is what motivated the researcher to apply the current research to Dal Cars
Company. This study can be seen as an extension of previous studies that examine the role of
digital marketing communications in achieving customer loyalty to the brand within a
manufacturing and service organization (Dal Cars Company). The aim is to identify the
company and its services, persuade customers to try them and benefit from them, in addition
to achieving recognition for the company (Dal Cars Company), and its various brands.
Furthermore, it seeks to establish genuine communication with customers to gain their
satisfaction and loyalty to the brand while building a distinctive image for the company and
earning a solid reputation in the long term.

Section 1: Theoretical Framework:

In this section, we will review the concepts related to digital marketing communications and
brand loyalty.

Firstly: Digital Marketing Communications:

Modern technologies have led to the increasing development of marketing communications,
transforming them into a form of personal dialogue between the organization and its customers.
This has encouraged organizations to shift from mass communications to two-way
communications through digital media, which provides feedback and direct interaction with
the audience.

Definition of Digital Marketing Communications:

Digital marketing communications are defined as the communication and interaction between
an organization or its brand and customers using digital channels such as the internet, email,
mobile phones, digital television, and information technology. (Merisavo, 2006, p6). Digital
marketing communications involve using digital communication channels, such as websites,
search engines, digital advertising, social media, email, and mobile phones, to create an
integrated, targeted, and measurable connection that helps attract new customers, retain
existing ones, and build long-term relationships. (Setkute, 2017, p18). We can define digital
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marketing communications as the direct communication and interaction between an
organization and the audience through digital media.

Tools of Digital Marketing Communications:

Kotler & Keller (2016, pp 637-652) believe that the tools of digital marketing communications
include: internet marketing, social media marketing, mobile marketing, and electronic word-
of-mouth.

e Internet Marketing: Internet marketing is considered a modern technique in the field of
marketing. Its use in marketing began in the 1980s but exploded in the 1990s. The importance
of using the internet as a competitive marketing tool has been recognized by many
practitioners and researchers, and it has been adopted by both small and large organizations.
The internet is now seen as a bridge connecting the organization with its customers and all
other stakeholders. (Ivanov, 2012, p532).

e According to Kotler & Keller (2016, pp 639-641), the tools of internet marketing
include:

o Websites: Organizations must design a good website, whose performance can be judged by:

= Ease of use and attractiveness of the site.

= Fast downloading of the site.

= Ease of understanding the first page.

= Ease of navigating to other pages.

= Respecting user privacy.

oSearch Ads: The purpose of search ads is to increase the chances of an organization's website
appearing on the results pages of search engines.

oDisplay Ads: These are small advertising spaces that contain an advertising message, which
may be text or image, for which the organization pays a fee to place it on one of the famous
global websites.

o Email: Email allows marketers to inform customers and communicate with them at a lower
cost than regular mail.

Social Media Marketing:

Social media marketing has today become one of the most important tools for providing more
marketing opportunities, understanding the needs and desires of consumers, and influencing
their purchasing decisions. (Lorena & Florenz, 2018, p64). Social media marketing is defined
as a social and managerial process through which individuals and groups can acquire what they
need. (Kotler et al, 2006, p30). It is also defined as a marketing strategy in which the
organization interacts with consumers through social platforms (Dwivedi et al, 2015, p290).
Our definition of social media marketing is the use of various social media platforms such as
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Facebook, Instagram, YouTube, etc., to communicate with customers and introduce the brand.
According to (Kotler & Keller, 2016, pp 643-644), there are three main types of social media:

e Online Communities and Forums: The flow of information between online communities
and forums is two-way, contributing to the collection and dissemination of essential
information and providing the organization with valuable information about customers and
their opinions.

* Blogs: There are millions of blogs that are updated regularly on the internet. Some of these
blogs are personal and aimed at close friends and family, while others are designed to influence
a wide audience. Organizations create their own blogs.

« Social Networks: A social network is a network of people who communicate with each other
based on shared principles and goals. Social networks have great importance in the field of
marketing, and organizations use them to communicate with customers. Among the most
important of these networks are Facebook, Twitter, and YouTube.

Smartphones Marketing:

The ubiquitous presence of smartphones and tablets, coupled with marketers' ability to tailor
messages to consumers' specific characteristics (Kotler & Keller, 2016, p 650), has made
mobile marketing a critically important communication tool. It has become one of the most
powerful channels for interaction between organizations and consumers. (Girija, 2016, p27).

Mobile marketing is defined as the use of the mobile phone as a means of delivering
commercial content to customers. (Bauer, 2005, p183). It is also defined as the use of the
mobile phone as a means of marketing communications, creating new opportunities for
organizations to form or change consumer attitudes towards the brand. (Leppaniemi, 2006, pp
6-10). Kotler & Keller (2016, p 651) have provided a set of tips for developing effective mobile
marketing programs:

e The mobile advertising message should be concise.

e The mobile ad should only occupy 50% of the screen.

 Avoid complex visuals in mobile advertising.

« Consider the consumer's mobile phone battery and available data.

e A mobile ad about a brand should include only two phrases: the offer and the slogan.

e Place the brand logo in the corner of the frame reserved for the mobile ad.

« No more than two colors should be used in the mobile ad, and a bright color is preferred.

Electronic Word-of-Mouth: (Potential Word):
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e The emergence of the internet as a modern means of communication has led to a change in
the way individuals communicate and exchange information about goods and services, which
has become electronic through the internet and social media platforms.

« Electronic word-of-mouth is defined as any positive or negative statement made by potential,
current, or former customers about a product or organization, and is available to many
individuals and organizations through the internet. (Thurau, 2004, p 39). It is also defined as
the exchange of positive and negative reports over the internet between current and potential
customers. (86Servi et al, 2014, p).

e According to Kotler & Keller, 2016, pp 646-647), the forms of electronic word-of-mouth are
represented in modern marketing types, including viral marketing and buzz marketing.

e Viral Marketing: This is a form of electronic word-of-mouth that relies on encouraging
consumers to transmit information about goods and services to others via the internet. (Kotler
& Keller, 2016, pp646). Viral marketing is also defined as a form of peer-to-peer
communication in which individuals are encouraged to transmit promotional messages within
their social networks (Bampo et al, 2008, p 273).

e Buzz Marketing: This involves the company contracting with an individual or group of
individuals, who may be celebrities or ordinary people, to speak positively about the company's
products and highlight their advantages, creating a big buzz and hype around the company's
products. Buzz marketing is also defined as providing consumers with topics of conversation
related to the company's offerings and encouraging them to skillfully disseminate these
conversations over the internet. (Sorokin, 2012, p83).

Secondly: Brand Loyalty: Customer loyalty to a brand is one of the important factors that
help the organization succeed. A study by Khan, 2013, pp 168-19) indicated that the cost of
acquiring a new customer is estimated to be 50 to 60 times the cost of retaining an existing
customer. Moreover, retaining 5% of existing customers leads to an increase in profits by 52%
to 152%.

Defining Brand Loyalty:

Researchers have differed in their definitions of loyalty, with some viewing it from a behavioral
perspective, others from an attitudinal perspective, and some combining both (Setyawan et al,
2015, p 41).

Brand loyalty is defined as a consumer's attachment to a brand and preference for it over other
brands (Faridah, Noor Hasmini, 2013, p 188). It is also defined as a customer's commitment to
repurchase the same product in the future. (Khan, 2013, p 168). Brand loyalty can be defined
as those positive feelings a consumer has towards a brand that they consistently purchase
without hesitation, despite competitors' offers and changes in the environment.
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Benefits of Brand Loyalty:

Researchers agree that retaining existing customers is much better than acquiring new ones.
From this perspective, the most important benefits of brand loyalty can be explained. (Khan,
2013, p184).

The cost of serving loyal customers is lower than new customers.
Loyal customers pay more compared to new customers.
Loyal customers speak positively about the company's product and brand (word-of-mouth).

Increased company profits: Loyal customers make repeat purchases and also purchase and try
new products.

Loyal customers provide positive recommendations about the company's product to others.
Loyal customers provide honest suggestions to the company (feedback).

Reduced costs: Retaining an existing customer is five times cheaper than acquiring a new one.
The Impact of Digital Marketing Communications on Customer Loyalty:

Merisavo (2006, pp 1-39): presented four essential elements of the impact of digital marketing
communications on customer loyalty:

e Method: Represents the way in which the brand communicates through digital media.

e Coordinators: These are the factors that control brand communications through digital media
and are represented by the personalization of communications and the interaction of
communications.

e Intermediaries: These are some factors that affect brand communications through digital
media and are represented by: customer characteristics, customer participation, customer
relationships, and situational factors.

e Outputs: These are the achieved results and are represented by: perceived value, commitment,
and loyalty.

He also explains that there are two main factors in brand communications through digital
media:

e Frequency of communication: such as the number of brand messages.

Abdalla Mohammed -



2025 /10 (10y:530d! (4) k! (134):50a)1 el Wty & s I T e, Ao

ISSN: 2392- 5418 e-ISSN: 2520- 7423 DOI:10.59799/SQZH5356

The Role of Digital Marketing Communications on Customer Loyalty to the Brand (A Case Study of
Dal Car Company)

e Content of communication: Whether the brand messages are promotional or relational
(aimed at building relationships with customers).

 He also identified intermediate variables that affect brand communications through digital
media, represented by:

- Customer characteristics: Customers do not respond to digital marketing communications at
the same level, and the company must identify the customers who are more responsive to this
type of communication.

- Customer participation: Some products have a high degree of customer participation, while
others have low participation.

- Customer relationships: The relationship between customers and the brand.

- Situational factors: The circumstances surrounding the customer when making a purchase
decision. He also explained that brand communications through digital media can be personal
or interactive.

e Personal communications: These are carried out through personalizing communications
with customers and designing digital messages that suit each customer and through their
preferred channel, such as email, voice messages, social media, and following up on customer
purchases and orders through digital media, as personalizing brand communications leads to
enhancing customer loyalty. The following must also be taken into account when making
personal communications:

- Content of the communication.

- Timing of communication.

- Channels through which the customer is communicated with.

o Interactive communications: Digital media provides good opportunities in terms of cost to
communicate with customers and establish direct and interactive dialogue with them.
Interactive communications increase the customer's knowledge of the brand, which leads to
loyalty. Interactive communications are carried out through: feedback, digital chat, providing
advice and guidance, etc. Then, the information is processed to increase the impact of brand
communications in the minds of customers, leading to three main outputs: perceived value,
commitment, and loyalty.

e Perceived value: When customers establish relationships with a brand, they expect benefits
from this relationship, and if these benefits are realized, they will be more committed to the
brand. Perceived value is manifested in:

- Functional value: satisfaction with product quality.

- Economic value: such as a suitable price.

- Immediate value: obtaining the product on demand, points of sale.

- Emotional value: positive feelings towards the product.

- Social values: self-expression in relation to others, the relationship with the brand as part of
society.

- Knowledge value: acquired knowledge and learning.
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Commitment:

The positive information that customers receive about a brand through digital media
encourages them to resist competitors' temptations and become more committed to the brand.
Commitment mediates the relationship between satisfaction and loyalty, and there are two
types: emotional commitment and continuous commitment.

o Emotional commitment: Trust is a fundamental component of it. Emotional commitment is
linked to the intention to repurchase and the intention to recommend the brand.

e Continuous commitment: It is primarily related to the costs of switching to other brands,
or the lack of alternatives, and the intention to repurchase and recommend the brand is weak.

Loyalty:

The main outcome is achieving customer loyalty to the brand, and loyalty is of two types:
behavioral loyalty and attitudinal loyalty.

e Behavioral loyalty: It is measured through the quantity of purchases, use of goods and
services, visiting the company's website, recommending through word-of-mouth, etc.

o Attitudinal loyalty: It is measured through attitudes towards the brand, brand image, brand
awareness, satisfaction, etc.

Chapter Two: Field Study:

In this section, we will address the digital marketing communications of Dal Cars Company
brands, explaining the methodology of the field study, as well as presenting and analyzing the
data and testing the study hypotheses.

Digital Marketing Communications of Dal Cars Company Brands:

The company's numerous facilities, which were implemented with unprecedented standards in
the field, played a major role in establishing a solid foundation for high-quality car
manufacturing in Sudan. The technicians at Dal Cars provide after-sales services through a
team of qualified technicians and engineers to ensure high distinction and efficiency in order
to achieve a high degree of customer satisfaction. Together towards the future. Dal Cars was
established in 1994, after being appointed as the exclusive agent for Mitsubishi cars in Sudan.
Thanks to its ambitious and clear vision, which is based on providing high-quality products
and services, Dal Cars has succeeded in providing a comprehensive package of car sales and
after-sales services. In 1994, Dal Cars rose in the horizon of the Sudanese car market, setting
new standards for distinction, quality of service, reliability, and efficiency. Dal Cars represents
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the cornerstone of the engineering sector of the Dal Group - the largest and most diversified
commercial group operating in Sudan. The company succeeded in achieving a major
achievement in the same year it was born, when the Japanese automotive giant Mitsubishi
Motors appointed Dal Cars as the exclusive agent and authorized distributor in Sudan for its
famous brand. The company also succeeded in reaching new heights with the Mitsubishi brand
in the Sudanese car market, achieving market dominance thanks to its competitive offers and
diverse high-quality solutions in the field of cars and passenger transportation, models of cars
at affordable prices, mid-size sedans, luxury sedans, small, medium and full-size four-wheel
drive cars, as well as minibuses for public transportation. The year 1999 witnessed an important
event in the history of Dal Cars and the Mitsubishi brand with the opening of the Mitsubishi
Complex in the Kilo 8 area, which was designed and implemented according to international
standards in the field of sales, maintenance, and spare parts. Daimler is the largest truck
manufacturing company in the world, with a total of 471,000 units sold by the company in
2017 and revenues of 36 billion euros. Mercedes-Benz trucks are known worldwide for their
outstanding performance, high safety, high reliability, long life, comfort, and advanced
technology. The Mercedes-Benz truck range offers a wide variety of purposes and uses and
meets the diverse needs of customers, companies, and various projects and large-scale plans
that extend across multiple sectors. The Actors model is considered the star of the Mercedes-
Benz truck range, as this model represents the best truck ever built with a smart driving
experience and outstanding performance, in addition to its amazing designs and the design of
the cockpit in a way that provides the best and most comfortable working environment. The
Astros model is famous for its unparalleled capabilities, in addition to being equipped with the
latest emotional and active safety equipment. Needless to say, Astros trucks have won the
award for the best truck in the world several times.

Secondly: The Methodological Framework of the Field Study:

The study population and how the sample size was determined will be clarified, ensuring that
the selected sample is representative of the study. The study tool will be highlighted and its
quality verified through the reliability and validity tests, as well as the statistical tools used.

Study Population and Sample:

The study population consists of customers of Dal Cars Company brands. The study sample
was obtained through an online survey by distributing an electronic questionnaire to (483)
customers. We relied on the tables of (Sekaran, Bougie, 2016, p 264) which assume that if the
population size is equal to or greater than 1,000, then the appropriate sample size is 483 units.
To ensure that the selected sample is sufficient to represent the study population, it was
subjected to KMO analysis, which is an analytical tool used to ensure that the sample size is
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sufficient, requiring the KMO value to be greater than 0.5 for the sample size to be sufficient.
Table 0.1 shows the KMO value.

Table 1: Sample Size Adequacy Analysis:

Kaiser — Meyer — Olkin Measure of sampling Adequacy 0,885
Bartlett’s test of sphericity Approx. Chi-square 9588,075
DF 1124
Sig 0,000

Source: Prepared by the researcher based on the outputs of the SPSS program.
Table 1:

Table 1: shows that the KMO value is equal to 0.885, which is greater than the assumed value
of 0.5 for adequate sample size. Therefore, the sample selected for the study is adequate.

Research Instrument:

The research instrument was a questionnaire consisting of 42 statements. The questionnaire
was divided into two sections:

e Section1: Includes the independent variable (digital marketing communications) and consists
of statements 10 to 16, with four statements for each digital marketing communications tool
(internet marketing, social media marketing, mobile marketing, electronic word-of-mouth).

e Section 2: Includes the dependent variable (customer loyalty to the brand) and consisted of
eight statements (statements 71 to 42).

Reliability and Validity Testing of the Research Instrument:

o Validity Testing: Validity of the questionnaire means that the questionnaire items measure
what they are intended to measure. The face validity of the questionnaire was ensured by
presenting the initial form of the questionnaire to a group of experts in marketing, methodology,
and statistics to provide their opinions and guidance regarding the statements and variables of
the study. Their comments were taken into consideration in formulating the final form of the
questionnaire.
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Reliability Test of the Questionnaire:

Reliability of a questionnaire refers to the consistency of the measure and its lack of
contradiction with itself. In other words, it means that the questionnaire would yield the same
results if it were administered to the same sample under the same conditions. To test the
reliability of the questionnaire items, Cronbach's Alpha coefficient was used, as shown in the
following table:

Table 2: Results of the Questionnaire Reliability Test (Cronbach's Alpha)

Number Cronbach's

Variables Dimension/Scale of Items Alpha
Dimension 1 Digital Marketing Communications 16 0.944
Sub-dimension 1 Internet Marketing 4 0.857
Sub-dimension 2 Social Media Marketing 4 0.874
Sub-dimension 3 Mobile Marketing 4 0.879
Sub-dimension 4 Electronic Word-of-Mouth 4 0.886
Customer Loyalty to Dal Cars
Dimension 2 Company Brands 8 0.879

Source: Prepared by the researcher based on the outputs of the SPSS program.

It is clear from the previous table that the Cronbach's Alpha coefficient for the study variables
exceeds the statistically acceptable level of 0.6 (Keith, 2017, p. 06). Therefore, we can conclude
that the questionnaire items are reliable and can be used in this study.

Statistical Tools: To analyze the data collected through the research instrument, the Statistical
Package for the Social Sciences (SPSS) was used. The following statistical tools were
employed: mean, standard deviation, Cronbach's Alpha, correlation coefficient, KMO test, T-
test, and multiple regression analysis. A 5-point Likert scale was used to analyze the responses
of the sample members, and the scale categories were defined as shown in Table 3.

Table 3: Determining the Category Lengths According to the 5-Point Likert Scale

Response Code Mean Judgment
Strongly

Disagree 1 1-20.1 Very Low
Disagree 2 20.2-40.3 Low
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Neutral 3 40.4-60.2 Medium
Agree 4 60.3-80.1 High
Strongly Agree 5 80.2-100 Very High

Source: Developed by the researcher based on a 5-point Likert scale.

Presentation and Analysis of Data:

The means and standard deviations for the dimensions and axes of the study were calculated,
as shown in Table 4.

Table 4: Means and Standard Deviations of the Study's Dimensions and Axes.

Dimension/Axis Mean Standard Deviation Response Level
Digital Marketing

Communications 2.54 0.734 Low

Internet Marketing 2.77 0.871 Medium

Social Media Marketing 2.56  0.856 Low

Mobile Marketing 2.12 0.781 Low

Electronic Word-of-Mouth ~ 2.71 0.871 Medium
Customer Loyalty to Dal Car

Brand 3.54  0.663 High

Source: Prepared by the researcher based on the outputs of the SPSS program.

Table 4: shows that the overall mean for the first dimension (Digital Marketing
Communications) is 2.54, falling within the low category. The standard deviation for this
dimension is 0.734, indicating a relatively high level of agreement among the study sample
regarding this dimension.

The dimensions within this axis were ranked based on their mean as follows:

o Internet marketing ranked first with a mean of 2.77, falling within the medium category.

e Electronic word-of-mouth followed with a mean of 2.71, also within the medium category.
e Social media marketing ranked third with a mean of 2.56, falling within the low category.
e Mobile marketing ranked last with a mean of 2.12, also within the low category.

The second dimension (Customer Loyalty to the Brand) was categorized as high with a mean
of 3.54, and a standard deviation of 0.663, indicating a high level of agreement among the study
sample regarding this dimension.
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Hypothesis Testing: The main hypothesis and sub-hypotheses were tested using multiple
linear regression between the dimensions of the independent variable (digital marketing
communications: internet marketing, social media marketing, mobile marketing, and electronic
word-of-mouth) and the dependent variable (customer loyalty to the brand). The results are
presented in Table 5.

Table 5: Results of Multiple Regression Analysis between Dimensions of the Independent
Variable and the Dependent Variable.

Significance  Calculated t- Beta B

Independent Variable (Sig) value (B)  (unstandardized)
Independent Variable 0.001 3.144 0.208 0.192
Independent Variable  0.003 2.985 0.215 0.198
Independent Variable 0.088 -1.645 -0.089 -0.095
Independent Variable 0 4.043 0.366 0.335
Overall significance of

the model:

-Calculated (F) value 81,007

-Morale (Sig) 0.000

Explanatory power:

-Coefficient of

determination 2(R).
-Multiple  correlation
coefficient (R) 0,491 0,685

Source: Prepared by the researcher based on the outputs of the SPSS program.
Table S: Interpretation of Results:

Overall Model Significance: The t-test results indicate that the calculated significance level
(p-value) is 0.000, which is less than the commonly accepted significance level of 0.05. This
means that the model is statistically significant. In other words, at least one of the independent
variables (dimensions of digital marketing communications) has a significant impact on the
dependent variable (customer loyalty to Dal cars). Therefore, the main hypothesis that digital
marketing communications have a positive impact on customer loyalty is accepted.

Significance of Independent Variables: The t-test results for each dimension of digital
marketing communications show the following:
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 Internet marketing: The calculated significance level is 0.001, less than 0.05. This means
that internet marketing has a positive impact on customer loyalty to Dal cars, and the
corresponding sub-hypothesis is accepted.

 Social media marketing: The calculated significance level is 0.003, less than 0.05. This
means that social media marketing has a positive impact on customer loyalty to Dal cars, and
the corresponding sub-hypothesis is accepted.

» Mobile marketing: The calculated significance level is 0.088, which is greater than 0.05.
This means that there is no significant impact of mobile marketing on customer loyalty to Dal
cars, and the corresponding sub-hypothesis is rejected.

e Electronic word-of-mouth: The calculated significance level is 0.000, less than 0.05. This
means that electronic word-of-mouth has a positive impact on customer loyalty to Dal cars,
and the corresponding sub-hypothesis is accepted.

Explanatory Power of the Model: The coefficient of determination (R-squared) is 0.491,
indicating that 49.1% of the variation in customer loyalty to Dal cars can be explained by the
dimensions of digital marketing communications. The remaining variation is attributed to other
factors. The correlation coefficient (R) is 0.856, suggesting a moderate correlation between
digital marketing communications and customer loyalty.

Section 3: Results and Recommendations: This section will present the most significant
findings and the recommendations based on these results.

Study Results:
The study has yielded the following results:

e Low Level of Digital Marketing Usage: Customers perceive Dal cars' use of digital
marketing as low, with an average score of 2.54. This indicates that Dal cars still relies heavily
on traditional marketing methods and has not fully embraced digital marketing.

e Moderate Level of Internet Marketing Usage: Customers perceive internet marketing
usage as moderate and it ranked first in terms of importance among digital marketing tools,
with an average score of 2.77. This is surprising given that Dal cars does not have a dedicated
website for online marketing.

e Moderate Level of Electronic Word-of-Mouth: Customers perceive the level of electronic
word-of-mouth as moderate, ranking second in importance with an average score of 2.71.

e Low Level of Social Media Marketing Usage: Customers perceive the level of social media
marketing as low, ranking third in importance with an average score of 2.56. Despite Dal cars'
significant investment in social media, customer responses suggest that these efforts are
insufficient and most customers do not follow the company's social media platforms.
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o Low Level of Mobile Marketing Usage: Customers perceive the level of mobile marketing
as low, ranking last in importance with an average score of 2.12. This indicates that Dal cars
does not utilize mobile marketing.

« High Level of Customer Loyalty: Customer loyalty to Dal cars is high, with an average
score of 3.54.

« Positive Impact of Digital Marketing: Digital marketing has a positive impact on customer
loyalty to Dal cars, which aligns with previous studies such as Merisavo (2006), Mamtaj &
Nigar (2020), Mullatahiri & Ukaj (2019), and Yongvongphaiboon & Chantamas (2021).

e Electronic word-of-mouth: has the most significant positive impact on customer loyalty to
Dal cars, with a beta coefficient of 0.335.

Recommendations:
Based on the findings, this study recommends the following:

e Prioritize digital marketing: Given its growing importance in modern marketing, digital
marketing should be integrated into the company's overall marketing strategy. This involves
combining traditional and digital marketing tools to create a more comprehensive and effective
communication strategy.

e Implement a digital solution: The vast and growing number of online users presents a
significant opportunity to acquire new customers and retain existing ones. Therefore, the
company should incorporate a digital solution into its marketing strategy.

e Focus on internet marketing: The company should prioritize the development of a company
website. Effective website design, ease of use, and visually appealing content are crucial for
successful online marketing. Additionally, email marketing should be leveraged due to its
affordability and ease of use compared to traditional mail.

» Enhance social media marketing: Given the relatively low level of social media usage, the
company should focus on attracting more followers to its social media platforms, particularly
Instagram and YouTube. These platforms have fewer followers compared to Facebook and
LinkedIn.

e Leverage electronic word-of-mouth: The company should encourage customers to share
positive experiences with the brand. Electronic word-of-mouth spreads rapidly, crosses
geographical boundaries, and reaches a large audience quickly. The company should also
explore modern forms of electronic word-of-mouth such as viral marketing and buzz marketing.
« Utilize mobile marketing: Despite the current low usage, the company should explore
mobile marketing options such as SMS and MMS for advertising purposes.

In essence, the study emphasizes the importance of adopting a more comprehensive digital
marketing strategy to enhance customer loyalty and drive business growth.
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Abstract

The advancements in the field of human resource management, particularly in industrialized
nations, have been extensively recorded in recent years. However, it has only just started to
claim its presence in the Middle East. Due to the lack of sufficient study related to the transfer
of best practices among Arab business organizations in the Middle East, the gaps in Human
Resources (HR) practices related to employee motivation are filled by this research. This study
aims to investigate the transfer of best practices for employee motivation from a business in
Lebanon to its Iraqi counterpart. Despite the close commercial ties between Lebanon and Iraq,
there is a lack of research to comprehend if employee motivating techniques in businesses
operating in both countries need to be modified. Using a qualitative and case study approach,
the study examines how culture affects this transfer. Data are gathered through eight interviews
with members of the top management as well as Human Resources managers and Human
Resources employees from (Lebanon and Iraq) and then analyzed using ATLAS. ti 23 software.
The study results show that despite the geographical proximity of the two nations, the firm
must alter or adapt its Human Resources practices to motivate its employees. This is because
cultural issues were the primary barriers to the transfer of Human Resources practices. The two
countries are more diverse than we realize, even though they are not that far apart.

Keywords: Best Practices, Adaptation, Employee Motivation, Human Resources Management
Practices, Iraq, Lebanon, Culture
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1 Introduction

The increased level of globalization and internationalization of business, the growth of new
markets and the growth of new international business blocs, and an increased level of
competition among firms at both national and international levels have raised interest in
comparative Human Resources Management studies. Managers and policymakers now need to
know how human resources are managed in different regions of the world and how their
counterparts in different parts of the globe perceive or react to similar concepts and pressures
e.g., when multi-national companies tried to work in different environments, they found
themselves in front of lots of challenges. Study indicates that cultural variances deter the
transfer of international management practices. As the expansion of multinational companies,
on international levels exposes them to various, customs, traditions, and mentality of people
resulting in what is applied in one country is difficult to implement as it is in the other. This
study however aims to explore if those differences and their impact still hold when two
countries are deep-rooted and geographically close.

This study shed light on two countries, both in the Middle East, Lebanon, and Iraq. The
relationship between the two countries is old and deep-rooted. It had led to an increase in
cooperation and exchange of services between these countries on several levels, most
importantly commercial, agricultural, medical, tourism, and others, despite the close
commercial ties between Lebanon and Iraq, there is a lack of study to understand if HR
practices related to employee motivation require adjustments and adaptation in companies
operating in both countries. This study fills the gaps in HRM practices related to employee
motivation research. The study focuses on a single, but core aspect of the employee’s relation
to the company, which is the source of employee motivation. Employees play a crucial role in
executing the overall corporate growth strategy. The organization’s, overall success is affected
by the performance of adequately motivated employees (Jigjiddorj et al., 2019). The study
examines the best practices in employee motivation for a company headquartered in Lebanon
and has a branch in Iraq. The study considers five specific motivation practices. The chosen
criteria behind those aspects are based on the Ability, Motivation, Opportunity framework
(AMO) framework. According to the model, people perform well when they have the
capabilities, have adequate motivation, and their work environment provides opportunities to
participate (Choi, 2014). The ability dimension is usually defined by the acronym KSA
(knowledge, skills, and abilities) Thus, Ability- enhancing (A) practices aim to improve those
three components. Examples of these practices are employee recruitment techniques or formal
training (Kroon et al., 2013). This study focuses on training and development. Motivation (M)
deals with an employee’s desire to perform, which can be enhanced by extrinsic or intrinsic
motivation. Examples of motivation-enhancing practices are incentives or career opportunities
(Munteanu, 2014; Rizvi, & Johar, 2022). This study focuses on promotion and compensation
& benefit. The AMO model introduces the opportunity dimension as well (O), based on job
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design theories, or empowerment literature (Kroon et al., 2013). Hence, opportunity takes into
consideration not only individual characteristics but also the work environment. Practices
contributing to the opportunity dimension are, for instance, quality circles or team working,
this study focuses on teamwork and relationships between co-workers. This study aims to
examine whether the company could implement the same best practices in motivating
employees as they are from the source company or had to adapt and modify them to be more
fit to the parameters of the host country constraints and traditions, and seeks to answer the
following questions, 1) Do companies that expand to neighbouring countries of geographical
proximity require them to adjust and/ or adapt their Human Resources practices?2) How does
the cultural factor effect the transfer of these practices? 3) What are the practices that need to
be adapted and those that do not? To answer these questions, this study uses a qualitative
method for collecting data through unstructured and semi-structured interviews of some
previous studies questionnaires. The results are analyzed using ATLAS.ti 23 Software. Based
on the analysis of this case study, the data incorporates face-to-face interviews with the CEO,
active board members and chairman, HR managers (Lebanon and Iraq), and HR employees
(Lebanon & Iraq). The exploratory findings demonstrate that the two neighboring countries
adapted their practices to motivate their employees in the Iraq subsidiary; the methods of
motivating their employees differ. The practices were completely adaptable due to cultural
forces. Although the two countries are not that far away from each other, the people of the
Lebanese & Iraqi communities have different customs, traditions, and even different
mentalities leading the company to make adaptations/ justifications for its Best Practices in
motivating their employees implemented in Lebanon, before transferring them to be used in
Iraq to make them more fit to the Iragqi community. Lebanon & Iraq are more diverse than we
might assume.
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2. Literature Review
2.1 HRM Practices Diffusion

With the increased globalization of MNCs and the classification of HRM practices as a major
measure of success or failure in international business, the emphasis on the diffusion of HR
practices has increased, the transfer and diffusion of HRM practices within geographically
dispersed operations of MNCs are receiving heightened attention, in particular, because it is
believed to significantly influence the performance of MNCs (Chiang et al., 2017). This
international transfer of practices, including HR practices, is a particularly challenging process
due to the requirement to move between two geographical areas with disparate cultural features.
Certain multinational corporations adapt to local and national norms throughout their foreign
operations, whereas globalization has resulted in the standardization of certain parts of the
managerial system, such as personnel, culture, and labor practices (Agarwal & Al Qouyatahi,
2017). According to Oppong (2018), while companies may find it practical to have corporate-
wide policy initiatives throughout all their international operations, they may find it inevitable
to be sensitive to local circumstances when it comes to HRM practice transfer because they are
more susceptible to local social norms than their overall practices and strategies. This
demonstrates the importance of national culture in the transfer of HR practices to subsidiaries,
even though there must be many similarities between nations in the same geographic region
(Wijewantha, 2019).

2.2 AMO Model as an Explanatory Framework for the Impact of HRM Practices

The AMO framework was first developed by Bailey (1993), and later the model was extended
by Appelbaum et al. (2000) in the context of high-performance work systems (HPWS), and its
acronym represents the three factors that enhance performance: individual ability (A),
motivation (M), and the opportunity to participate (O) (Bos-Nehles et al., 2023). The ability
(A) component is commonly referred to by the abbreviation KSA (Knowledge, Skills, and
Abilities). As a result, ability-boosting activities seek to increase those three components.
Employee recruiting strategies or formal training are examples of these activities (Kroon et al.,
2013), in this study the focus on training and development. Motivation (M) is concerned with
a worker's drive to accomplish, incentives and career prospects are examples of motivation-
enhancing approaches (Rizvi & Johar, 2022). The emphasis of this study is on promotion,
compensation and benefits. Opportunity (O) considers not just personal traits, but also the
work environment, quality circles, and teamwork are examples that contribute to the
opportunity dimension. The study at hand focuses on teamwork and establishing &
strengthening relationships between co-workers.

2.2.1 Training and Development: T & D have a substantial outcome on the organizational
success by elevating employee performance (Singh, 2024). In addation, several previous
studies confirm the link between employee motivation and training (Gullu et al., 2018; Dwigita
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& Muslikh 2023; Arulsamy et al., 2023; Hasyim & Bakri, 2024). Cross- national studies
demonstrate that training and development are embedded in their national context. The
evidence implies that there may be some significant disparities in training and development
approaches between nations (Drost et al., 2002). In the same context Budhwar & Sparrow
(2002) & Cooke et al. (2017) contend that HRM practices which include training &
development are powerfully formed by nationwide culture and institutional formations. These
differences between countries really matter when we look at how multinational companies pass
on and adjust their training and development practices in different cultural environments.

2.2.2 Teamwork: Although teamwork is extensively employed and beneficial in Western
businesses, however, there is limited information on how Eastern firms’ welcome teamwork,
given their cultural background, Countries' cultural environment affects the perception of
groups or teamwork, and what works in one culture may not work in another (House et al.,
2004). Hofstede's cultural characteristics of collectivism and individuality are relevant to
research that examine student or employee teamwork preferences and actions. Collectivist and
individualist cultures approach group work differently, resulting in diverse group processes
(Galanes et al., 2004). According to some experts, cultural values impact attitudes toward
collaboration. For example, Flowerdew (1998), proposes that cultural values and background,
namely the Confucian value of cooperation and the concept of “face” shape a preference for
group work that may serve as a useful tool for teaching a second language. Ultimately, effective
teamwork supports a person-centered workplace culture (Coetzee et al., 2021).

2.2.3 Compensation and Benefits (C & B): Various studies have attempted to explain
differences in compensation and benefits between nations, from a cultural standpoint. For
example, Adamovic (2023), found that Employees who hold more ‘Americanized’ values—
such as strong individualism, low power distance, and high masculinity—generally prefer
rewards to be based on task performance. Meanwhile, employees with more ‘equality-focused’
values—Ilike high collectivism, high femininity, and low power distance—are more likely to
favor rewards being distributed equally. In the same context, research by Posthuma et al. (2023)
shows that the effectiveness of pay-for-individual-performance (PFIP) differs widely across
cultures, as it tends to have a stronger motivational impact in more individualistic societies,
while its effect is weaker in cultures that are more collectivist or have high uncertainty
avoidance.

2.2.4 Promotions: Studies have attempted to discuss discrepancies in promotion between
nations. For example, (Segalla, 1998) surveyed 100 European managers intending to detect
variations in promotion and pay across nations. The main distinction was found between
German managers who prefer objective performance criteria and remuneration based on
measurable individual performance factors and French managers who prefer seniority and
group loyalty and remuneration based on group performance rather than individual
performance. Aycan, Z. (2005) suggests that in cultures that are collectivistic, low in
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performance orientation, and high in power distance, promotions are more likely to be based
on seniority, loyalty, and strong interpersonal relationship, especially with supervisors, and that
in-group favoritism tends to play a larger role.

2.2.5 Relationships with Co-workers: Coworkers are an important element of the workplace,
and employees are expected to work well with their coworkers and superiors. Positive
interactions with coworkers have been shown to increase an individual's degree of
organizational commitment and motivation. As a result, firms must focus on developing good
relationships between employees and their supervisors. According to Kuvaas (2008), the
quality of the employees’ relationships has a substantial effect on the motivation behind their
behavior. Because an engaged workforce has a significantly positive influence on organizations,
promoting employee engagement with an emphasis on strengthening the employer-manager
relationship must become a priority for firms of all sizes (Johnson, 2020). Cross-cultural
research shows that the motivational value of relationships with co-workers varies from one
country to another. Zhao & Pan (2017) found that employees in Asian, Latin American, and
Arab cultures tend to draw strong motivation from teamwork and peer relationships, while
German employees are less influenced by peer relations and respond more strongly to
individual-focused incentives.

2.3 Heenan and Perlmutter’s EPRG Model

Multinational corporations have several choices for developing effective IHRM practices for
implementing multinational strategies. When it comes to strategy and staffing senior
management roles abroad, multinationals can select between four IHRM orientations.
According to Heenan & Perlmutter (1979) the EPRG model provides a good lens for
considering MNC attitudes toward international human resource management (IHRM). They
suggest four types of EPRG-abridged management strategies: (1) Ethnocentricity (2)
Polycentricity (3) Regiocentricity and (4) Geocentricity.

An ethnocentric staffing approach, according to Heenan & Perlmutter (1979), indicates that
corporations predominantly recruit expatriates with parent country nationality to assume top
management positions in abroad subsidiaries. This is a home-country-oriented approach, which
is typical when launching a new business or when technical skills are unavailable in the home
nation. [IHRM oversees finding eligible expatriates for abroad postings. They believe that
home-country standards and procedures should be prioritized in abroad operations, which can
assist ensure consistency and reproducibility (Lee et al., 2022). This is a host-country-focused
approach, from top to bottom, host country nationals are commonly utilized in the subsidiaries.
It gives local workers the authority to lead subsidiaries and establish sections of their
management practices. This is a significant adaptation to the local environment because MNCs
believe that each country is unique, and effective management should be produced by
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subsidiaries and monitored by local managers (Chung, 2024). Expatriates from the parent
country are rarely utilized in polycentric IHRM strategies.

Regiocentric IHRM is a branch of polycentric IHRM. Employees can be hired from a third
nation inside the area, according to a Regiocentric IHRM, as the third nations are situated near
the borders. However, the subsidiary manager is required to speak the language of the MNC's
headquarters. Polycentric and Regiocentric multinational corporations typically hire parent-
country citizens for senior or technical jobs, mainly when strategic control or technology
transfer is required (Tarique et al., 2022). Its mission is to control overseas international
operations and transfer technologies to production sites in the host country. Geocentric Staffing
Approach is a global perspective. When MNCs want to integrate all international subsidiaries
on a worldwide scale, they use the geocentric method, according to Heenan & Perlmutter
(1979). Given that senior management roles are filled regardless of nationality, MNCs try to
attract the most capable people who can readily adapt to any culture and are generally bilingual
or multilingual. Global MNCs attempt to govern their subsidiaries through the socialization of
their organization's ideals while being flexible enough to accept the variations in the cultures
of their subsidiaries. This method preserves a high degree of decentralization while maintaining
overall cohesion and alignment with global HRM standards (Dowling et al., 2023).

2.4 Culture as Influence the Transfer of HRM

National culture is a key influence around IHRM, out of all the elements recognized as
impacting the transmission of HR practices (Evangelia & Myloni, 2023). Cross-cultural
differences in business arise because MNCs apply attitudes, expectations, work methods, and
behaviour shaped in their national and organizational cultural environments to their business
relationships (Ojakorotu, 2024). The impact is especially severe for any MNC with a diverse
workforce since different cultures lead to varied points of view and reactions to the transferred
HRM practices (Baroun, 2024). MNCs must comprehend and analyze the host country's culture
to succeed while establishing a company there. They must thoroughly comprehend each
employee's expectations, as different cultures and subcultures have varied preferences for work
scripts and procedures (ABYABA & Achibane, 2022; Fehér, 2022). In terms of the
transmission of ideas and HRM practices, the cultural approach leads to a better understanding
of the links between national culture and management practices, as well as identifying the
primary barriers to the spread of HRM practices (Eisend et al., 2016). The concept of “cultural
distance" is commonly used to better comprehend and operationalize the cultural gap, referring
to the difference between host and home nations (Beugelsdijk et al., 2018).

Many studies have utilized Hofstede's cultural dimensions as significant explanatory factors to
explain how human resource management policies and practices differ across borders
(Hofstede, 1980; Kirkman et al., 2006; Taras et al., 2012). Hofstede defined culture as the
software of the mind in his research on the influence of culture on managerial practices
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(Hofstede,1980). The framework specifies six (firstly four) cultural characteristics that
contribute to the formation of distinct national cultural profiles, namely: Power Distance (PD),
the degree to which individuals of a community accept that power is dispersed unequally
(Hofstede, 2011). Individualism Versus Collectivism (IDV) refers to how well each member
of society is incorporated into a group (Hofstede, 2011). Masculinity Versus Femininity (MAS),
refer to the extent to which members of society are more forceful, materialistic, and value
accomplishment (Hofstede, 2011). Uncertainty avoidance (UA), the degree to which people
feel intimidated by ambiguous and unclear situations (Hofstede et al., 2010). In addition to the
four dimensions, Hofstede later introduced two further cultural dimensions: Long-Term
Orientation (LTO) and Indulgence versus Restraint (IVR).

People in a long-term orientation (LTO) culture are more concerned with the future and their
ability to adapt to changing situations (Hofstede, 2011), whereas Short-term orientation
societies (STO) prefer to follow tradition, protect face, and fulfil social duties (Hofstede et al.,
2010). Indulgence Versus Restraint (IVR), is described as the amount to which people attempt
to control their urges and impulses due to their upbringing. Weak control is referred to as
"indulgence," whilst comparatively strong control is referred to as "restraint." (Hofstede, 1980).
In this segment, this study looks at the cultures of Lebanon and Iraq using Hofstede's 6-D
Model (www.hofstede-insights.com, 2025). Hofstede has assigned a number (from 0 to 100)
to every aspect. If a score is less than 48, culture scores are regarded as very low on that scale,
whilst scores more than 52 are regarded as reasonably high on that scale. Scores between 48
and 52 are classified as moderate (Djekic et al., 2021). According to the Hofstede 6-D model
(Figure 1), Iraqi and Lebanese cultures appear to be quite similar. Both Lebanon and Iraq score
high on Power Distance (Iraq 95; Lebanon 75), low on Individualism (Iraq 30; Lebanon 40),
in terms of Uncertainty Avoidance Iraq scores 85 on this dimension, indicating a strong desire
for the avoidance of uncertainty, while Lebanon scores 50 on this dimension, indicating no
obvious preference. Both countries are masculine (Iraq 70; Lebanon 65), short-term oriented
(Iraq 25; Lebanon 14), and low in Indulgence (Iraq 17; Lebanon 25).

Figure 1 Culture Comparative Between Lebanon and Iraq Cultures Based on Hofstede’s 6-D
Model
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The cultural approach is founded on the performer, persons, or a group of people, who are
molded by the programming of the mind, from the socialization course, such as upbringing,
education, and work careers that are variant from one country to another. The definition and
scope of the concept of culture are, of course, debatable (Tayeb, 1994). It is therefore sensible
to examine the impact of those aspects of national culture on HRM, which have a sound
theoretical base. Studies must first hypothesize how national culture is deemed to influence the
operation of HR practices. Different aspects of national culture have been identified by
researchers and the focus of this research will be on the following factors:

The socialization process through which managers are made (Hofstede, 1983)
impacts the skill sets that firms believe are essential to resources and for
subsequently shaping the selection and development systems (Kobrin, 1988).
Examples of socialization methods, relocating expatriates abroad to spread
company culture, choosing people who share the core objectives, and bringing
host nationals in-house to learn how things are done.

Common values and beliefs (Tayeb, 1995; Hofstede, 1983) have an impact on
people's preferences for certain HR practices as well as how well such practices
will work.

The assumptions shaping managers behavior (Hofstede, 1983; Van Maanen
&Schein, 1979) This factor has an impact on the perceived relevance of human
resources management practices.

Mindset, the findings of earlier research on mentality show that the "black box"
perspective of human resources significantly affects the types of practices
developed (Ramesh, 2019; Demortier et al., 2014).
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* The meaning of work (MOW), is directly tied to strategic human resource
management (SHRM) and may have some practical repercussions on a variety of
programs relating to employees' motivation, recruiting, training programs, and
payment methods, to mention a few.

* The impact of the above-mentioned aspects of national culture on HRM is said to
vary from region to region (Budwar & Debrah, 2001).

As acknowledged earlier that Budwar & Debrah (2001) framework deals with the transfer of
the best practices from MNCs countries to their subsidiaries in the Middle East this research
examines the transfer of these practices between two countries within the Middle East using
the case of geographical proximity and examine if the transfer of HR practices need adaptation.
As in any qualitative research, the research propositions based on the literature review inform
the data collection and analysis stages, and these propositions continue to be developed
throughout the processes of each stage, According to Yin (2003), returning to propositions
during the data analysis stage is very significant. This is for several reasons. First, data analysis
needs focus, particularly with data outside the research questions’ scope. Second, the
possibility of an alternative explanation for a phenomenon due to the exploration of challenging
propositions is increased. Third, confidence in the findings is increased due to the iterative data
analysis process. And as qualitative research is used to create theories. Therefore, through
qualitative research, propositions are made that will benefit researchers in the future to test
hypotheses experimentally and quantitatively (Flick, 2013).

Based on all that mentioned above, we can list the following proposition:

Proposition 1: Companies should adapt their human resources practices even if two countries
are in geographical proximity.

Proposition 2: National culture influences human resources practices relating to employee
motivation through a series of identifiable mechanisms.

e Common Values

. Transfer of Human
¢ Beliefs

Resources Practices

e Managers’ Perceptions
e Mindset Relating Motivation

Culture
* The Meaning of Work & Employees

Value

® Socialization Process

Figure 2 Conceptual Framework
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3. Methodology

Unstructured and semi-structured in-depth interviews are used in this study’s data collecting
process. The unstructured interview helps to gather information about the topic, this lack of
structure can help the researcher gather detailed information on their topic, while still allowing
the researcher to observe patterns in the analysis stage (George, 2022). Also, semi-structured
interviews have been conducted to collect data for this study. Participants are prepared in a way
that facilitates the achievement of our objective through collecting the information. The
answers to this study questions are captured through the extensive discussion that takes place
with participants. A total of eight interviews are conducted with the chairman, Executive Board
Member Shareholder, CEO, human resources managers (Iraq and Lebanon), and three HR
employees (two from Lebanon and one from Iraq). Case study research is defined as
“an empirical inquiry to investigate “a contemporary phenomenon (the ‘case’) in depth and
within its real-world context, especially when the boundaries between phenomenon and context
may not be clearly evident” (Yin, 2016). The study followed Eisenhardt's (1989)
recommendation to perform case study research using four to ten instances.

3.1 Participants

The study can evaluate a real case study of an existing company, which is the STC s.a.l. Initially,
A total of eight interviews was conducted with the chairman, Executive Board Member
Shareholder, CEO, human resources managers (Iraq and Lebanon), and three HR employees
(two from Lebanon and one from Iraq), then data coding started. Two more participants were
interviewed because we weren't sure whether data saturation had been reached (Fusch & Ness,
2015). Consequently, two additional subjects were interviewed. We reach data saturation from
the additional two participants, as most themes begin to recur.

3.2 Procedure

The interview follows a set of questions that the research has provided. The set of questions
was mostly inspired by (Akhile, 2019; Nakhle, 2011). Then, based on thorough literature
assessments, we constructed the question list through a number of iterations. There are two
copies of the questions list, one in English and one in Arabic, since to obtain correct information
from the responder, the interviewer must ask the questions in a way that the respondent can
grasp their substance (Briggs, 1986). The questions would be delivered to the participant two
weeks prior to the interviews, the major goal of gathering information in this manner was to
give informants enough time to consider the questions' replies and the examples they would
use in their everyday operations before we performed the interviews. Then, Interviews were
run, the interview duration time was between 1 and a half to 2 hours. The questions were
designed to give a deep understanding of the culture factors that might be behind the choice of
the branch to adapt their practices, or the parent’s choice to go for an adaptive approach. The
study’s core factors are directly related to the final questions. They seek to clarify which
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practices are standardized and which practices have been modified to match Iraq’s culture. It
contains a thorough explanation of the best practices put in place at the Lebanon headquarter
and the procedure for transferring these practices to the Iraq branch. After being taped, the
interviews were transcribed. The transcripts were coded and analyzed using Atlas.ti23, each
participant was a distinct case.

4. Findings and Discussion

The main objective of this study is to investigate how the culture factor influence the best
practices that organizations use in motivating employees, the company implemented at its
headquarters in Lebanon, and the process of transferring these practices to be applied at the
company’s subsidiary in Iraq, the practices are (training and development, teamwork,
promotion, compensation and benefits, and relationships between co-workers), and answer the
following questions?
RQI: Do companies expanding to neighboring countries of geographical proximity require
them to adjust and/ or adaptations to their HR practices?
The study reveals that the two neighboring countries have adapted their practices to motivate
their employees in the branch, and the way to motivate their employees is different and the
practices are fully adapted due to the cultural differences between the two nations.
CEQ, ” The practices that we implement in Lebanon cannot be implemented in
Iraq. For example, the motivation in Iraq for our employees most of the time is
materialistic in general. In Lebanon, it’s both materialistic and moral.”
HR manager Iraq,” Guidance on the best practices in human resources to
motivate employees in Iraq and Lebanon had been placed by each culture's
nature, mentality, and customs to boost the company's profitability and preserve
its most important asset, the employee.”
The result is consistent with the literature that motivation is not homogenous, some research
indicates differences in employee motivation (Koziol & Koziol, 2020), Such distinctions are
geographical and cultural in nature (Hitka et al. 2019). At the same hand, some of the findings
contradict the literature, according to Kostova (1999) the greater the cultural distance between
the home nation and the host country, the greater the likelihood of rejecting transferred
practices.

RQ2: What are the factors that influence the transfer of HR practices related to employees’
motivation?

There is a need to identify the extent to which cultural difference between Iraq and Lebanon
influence the transfer of human resource practices from the parent company to another culture
in which the branch company operates. According to the interviewees, these practices directly
or indirectly affect employee motivation and thus productivity at work. It is worth noting that
the factors do not have the same effect on practices. This is consistent with the literature that
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confirms (Bae et al., 1998) that there are factors that influence significantly and there are factors
that influence moderately, while there are factors that are not affected by the differences
between the parent and the host country. The cultural factor and its sub-factors are discussed
below:

Culture Factors. The research found that the cultural factor is behind the adaptations and
adjustments of HR practices in motivating employees in the Iraqi branch, and this is consistent
with the literature. The literature is rich with research about the effect of national culture on
HRM practices (Botelho, 2020; Tayeb,2005; Rosenzweig & Nohria, 1994; Hofstede, 1993).
Besides, the findings of (park & Doo, 2020) indicated that organizational culture directly
affected HR practices and indirectly affected employee motivation. This study confirms that
cultural factors influence human resource practices relating motivation employees even
between two geographically adjacent countries. The various social and cultural elements that
have been identified that have arisen from the interview data are listed below:
Active Board Member, “From my experience to ensure that the employee loves
his/her work and sense of belonging to the company, the human resources
department should appreciate these things and is from the same environment or
the country, so he appreciates the culture, society, customs, and protections in
the host country.”
HR manager Lebanon, “The nature of the cultural differences between Lebanese
and Iraqi societies has a substantial impact on the application of best practices
in the HR department.”
Beliefs. Beliefs are one of the cultural factors that influence in one way or another human
resource practices. Findings indicate that beliefs influence practices. HR managers in the host
country believe that there are completely different beliefs from the home country. Therefore,
there is a need to adapt some practices to suit the host culture. This is in line with the results of
the study (Hewett et al., 2019), which argued that beliefs were and still among the most
important factors influencing human resource practices. Some examples of the influence of
beliefs can be found as follows:
CEO, “When a Lebanese employee doesn't know something, he immediately
admits it and says I don't know and I want to learn; however, an Iraqi employee
does not behave in this manner; he considers it a shame if we discuss something,
and he doesn't understand it.”
HR employee Iraq, “For example, in Lebanon, it is difficult to hire a veiled
woman, but in Iraq, it is difficult to appoint a woman without a veil.”
Managers' Perceptions. Manager’s perceptions of cultural differences also greatly influence
the nature of practices. Managers have an initial impression about the culture in which they
will operate in terms of social, cultural, and religious aspects. Based on managers' initial
perceptions, it affects their formulation of human resource procedures and practices. Practices
may be modified later if managers' initial perceptions are not correct. These results are
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consistent with several studies (Wang et al., 2022; Styles & Knowles, 2019). Examples that
support this conclusion can be found in the following quotes:
HR manager Iraq, “The Iraqi society is relatively closed, and this affects the
employee's mentality concerning his interactions with his co-workers.”
HR manager Lebanon, “The Lebanese employee has a more flexible mindset and
can accept differences much more readily, which makes it easier for them to work
in diverse environments and with foreign companies.”
Mindset. Mindset of employees, which varies from one environment to another and from one
culture to another, greatly influences the best HR practices to motivate employees. Thus
motivation lies in the arousal of the internal components of the individual that are controlled
by the mind of the individual himself (Ramesh, 2019). The results of the previous literature
indicate that the “black box” mindset of the human resource greatly influences the nature of
the practices formulated. Some support for these results can also be seen in the following
examples:
CEOQ, “With Iraqi employees, not only do I have to explain things to them in Iragq,
because they are frequently stubborn Iraqis who refuse to change their minds.”
CEO, “I'll have to work hard to motivate them because they have a lot of ego and
pride. Mentality is complicated.”
The Meaning of Work. Meaning of work varies from one culture to another. There are lazy
cultures, and there are cultures that see work as the meaning of life. The results extracted from
the interviews indicate that the meaning and value of the work differ between the culture in
Iraq and what it is in Lebanon. On this basis, human resource practices must be adapted
between the parent company and the host company. These results are in line with several
studies for instance Gerhart & Fang (2005). This is evident in the following quotes:
Active Board Member, “I must be very careful when dealing with them whereas,
in Lebanon, there is no difference if I am there or not because they work very
professionally.”
HR Manager, Iraq, “Companies hire foreigners, justifying their actions by stating,
‘I want people to work, the Iraqi procrastinates and takes his time while all laws
protect him.’ In another word, the productivity of foreign workers is higher than
that of Iraqi workers.”
Common Values. Common values are the most obvious attributes to distinguish
one culture from another. Individuals within any culture have mutually agreed
upon values related to the way of life, prohibitions, or permitted. On this basis,
the results of the current research confirm this aspect in terms of its impact on
human resource practices. These values are imposed on human resource
managers more than others because they are of a collective rather than individual
nature. The results indicate this in line with many literature (Benson et al., 2020;
Hayat, 2014). This is evident in the following quotation:
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Active Board Member, “Female employees frequently need permission from their
husband or father, and not everyone in Iraq's culture and environment is so open.
They do not accept this idea even though I tried again and again. In Lebanon it
is totally different.”
Active Board Member, “There is a girl in the Iraq who is meant to train outside
Iraq, it is difficult to accept, but it is very rare to have such cases, but in Lebanon,
it is ok, and she travels by herself and there is no problem.”
Socialization Process. In multinational companies, socialization has an important impact on
the interaction between employees of different nationalities or cultures. The results indicate
that there is a difference in the nature of the interaction of employees with employees from
different cultures accordingly. This result is similar to the results of a study Caligiuri & Stroh
(1995). This required combining the local reaction with the multinational human resource
management plan. The following quotations support this idea.

HR Employee in Lebanon, "Since the start of relations with the Lebanese side,
the Iraqi side has developed a sense of dissimilarity. The challenge lies in getting
them to interact with and accept others.”
Active Board Member, “On the Lebanese side, the issue is much simpler because,
due to their society's adaptability and openness, they readily accept the other and
attempt to work with him.”
The findings consistent with the work of (Wong et al., 2017) the needs for socialization and
achievement have been reported as key drivers in employee motivation, as people with strong
social and egoistic desires are virtually unmotivated by guidance and control.

In conclusion, the cultural gap between the two countries is behind the decision of the company
to adapt it practices. The company's choice to change its methods due to cultural factors is
consistent with the findings of a research (Gaur et al., 2019), which concluded that national
culture 1s an essential component in human resource practices. Recognizing dynamics aids in
comprehending the linkages between national culture and management practices, as well as
identifying major constraints that have hampered the development of HRM practices (Eisend
et al., 2016; Gannon & Pillai, 2015).

RQ3: What are the practices that need to be adapted and those that do not?

These practices include training and development, teamwork, promotion, compensation and
benefits, and co-worker relationships.

Training and Development. The average Lebanese employee considers how to
improve his or her knowledge and professional abilities. After completing
training, the Lebanese worker attempts to study and apply it rather than ignoring
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it, and in many circumstances, he or she is the one who requests it. The transfer
of the same practice to motivate employees failed for the Iraqi employee due to
the concept of training and development is completely different between the
employee in Lebanon and the employee in Iraq. The company faced difficulties
in motivating the Iraqi employee to take training, especially since the company
relies on the implementation of all its projects, especially from a technical point
of view on the Iraqi employee. When training is provided for Iraqi employees,
the company must explain the value of the training as well as the purpose of the
training in order to persuade him of the training process and its effectiveness.
When an Iraqi employee learns that he/she is a training candidate, he asks
questions and is more concerned about which country he/she will travel to, what
hotel he/she will stay in, and how much of the financial budget is granted to
him/her. This difference is explained in the following quotes:

HR employee, Lebanon, “As Lebanese employees, we are self-
motivated to acquire the training we desire in order to advance in
our careers and earn a higher salary, and we consider how this
training will benefit us.”

HR manager, Lebanon, “Iraqi training opportunities revolve around
travel, place of residence, and country of travel; the Lebanese are
more interested in experience and how this training can be used; and
the Iraqi employee is more interested in taking training for the
vacation portion. The Iraqi worker is more motivated to take training
for the vacation part. These differences are a result of the difference
in mentality and will not change.”

As a result, training and development practices have to be altered. The Iraqi employee is
concerned country of destination and the place where he or she is going to for training.
Employees have stated that he or she might not be able to attend the entire course. As a result,
the “best practices” that the company has modified to motivate the Iraqi employee to take the
training in full, understand it, and apply it directly is to provide an additional amount of money
for an additional 4 days outside of the training days, with the requirement that the training
process be completed completely.

Active Board Member, “We infer that motivating the Iraqis financially is more
important to them than the self-development.”

CEOQ, “We place a high value on our employees, so we spend a lot of money on
them in the dispatch so that they can visit the manufacturers and see the products
and the factory and the flow of manufacturing.”
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In conclusion, training and development practices were modified, and new practices are
implemented. This is consistent with the research, for example, in research done by (Child et
al., 2001), training approaches were differed among nations. In the United States, for example,
training is broad and primarily course based. In Japan, most training is done on the job. Training
in Germany is highly technical.

Teamwork. The implementation of the practices to motivate employees are different,
employees in Lebanon place a high emphasis on teamwork and prefer to work in groups, with
each member playing a distinct function in achieving the task at hand. They like competing to
demonstrate to management that they are the most distinctive member of the team. They also
believe that no one individual can achieve a task on their own.

HR Manager Iraq, “The Lebanese prefer to work in groups, with each member

fulfilling a specific role in completing the task at hand. Teamwork is very popular

among Lebanese, so we can easily ask them to work in groups.”

HR manager Lebanon, “Teamwork is definitely better in Lebanon than in Iraq,

where employees prefer unilateralism. In Lebanon, we value teamwork more. In

Iraq, many people prefer to say things like "me, I did that," "I am like this," "l am

so," and "I am much bigger than teamwork."”
The organization tried to replicate the practice that exists in Lebanon, but they encountered
several challenges, including an inability to integrate the notion of cooperation. The
fundamental explanation is that Iraqis have a large ego and enjoy privacy at work. In addition
to the Iraqi employee's lack in thinking, he or she believes that his or her effort in teamwork
would be wasted and given to others.

Chairman, “I almost gave up hope in Iraqi Teamwork. It is difficult for an Iraqi,

by nature, to take and follow orders, and he always considers himself to be a

manager who wants to lead.”.

CEOQ “The Iraqi employee has a high ego,; everyone wants to show that he is the

one who accomplished the work.”
To motivate and encourage employees to work together, the company have implemented best
practices by appointing a team leader on the condition that everyone is loved and that the team
members are in direct contact with him. After each employee completes his work, each
employee writes a report on what he/she has accomplished and delivers it to the team leader,
who then writes the final report and delivers it to the senior management. In conclusion,
teamwork practices are modified, which is consistent with earlier research. The cultural
background of nations effects the perception of groups and cooperation, and what works in one
culture may not work in another (House et al., 2004).
Promotion. The results demonstrate that, among all other practices, the practice of
"promotion" has only been standardized in both the headquarters and the branch because the
company's structure is restricted, limiting the opportunity to promote personnel. The promotion
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is generally depended upon; if one of the employees leaves the position, the replacement person
is promoted to him, or a new "job title" is created. However, if a new role is required, it is filled
from outside the company in order to eliminate potential complications and disputes. The
following quotes demonstrate this:
HR manager/Iraq, “Due to the company's status as a small business, promotions
are still conducted on a limited scale. There are plans and a clear vision for
expansion soon, which strengthens and supports the company's promotion policy.”
CEO, “Employee motivation through promotion, whether in Lebanon or Iraq is
rare. We have employees who have worked in the same position for years and are
only promoted when, for example, the director of human resources quits and is
replaced by a human resources employee.”
Compensation and Benefits. Regarding this practice, senior management emphasizes that
compensation differs between the parent and the branch, and even between the employees
themselves, it is obvious that they are both over market value. The Iraqi employee is paid and
rewarded more than his Lebanese counterpart. The factors that drive the firm to encourage the
Iraqi employee are as follows. First, Iraqi employees care more about the material side than the
Lebanese employees. Secondly, the nature of work in Iraq and the tasks performed by
employees are also somewhat difficult because employees face a lot of administrative
difficulties with state institutions and government departments and ministries, with extracting
transactions, going to ministries, getting official papers, and communicating with the
concerned committees in the ministries. So, when they resolve the issue, they earn the incentive.
CEO, “In Iragq, this is the most motivating aspect of their
understanding, and they are also looking for it, particularly
engineers, for-profits from completed projects.”

HR manager, Iraq, “For Iraqi employees, however, money comes first.
According to management's experience, if a better financial offer than the
current one is made, the Iraqi employee will immediately leave the job

In conclusion, the compensation and benefits practices are different between the two countries,
and the company adapted these practices. The study's findings are in line with previous
research, for instance, it was discovered individual performance-based schemes are preferred
in nations with high levels of individualism, or the degree to which the self comes first
(Hofstede et al., 1990), as opposed to nations with low levels of individualism, where group
performance-based schemes are preferred.

Relationships Between Co-workers. In Lebanon, interpersonal relationships at work are
crucial. The employees are friendly with one another and the senior management. For the
Lebanese, socialization is incredibly essential and affects productivity. The firm planned and
organized frequent outings, dinners, and other social gatherings to develop the bonds between
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its Lebanese staff. The organization adopted a model that encourages workers by fostering
better relationships between them and their bosses.

HR manager, Lebanon, “We are a family in Lebanon who feels a sense of
belonging and loyalty. I enjoy my job, and I'll reiterate that the company's
lifestyle has an impact on the family atmosphere; we have gatherings and go out
together. Remember that this mainly happens because our culture accepts it, and
this has greatly motivated strengthen employee relations with one another and
motivating us as employees.”
However, the construction of affective relations seems to be far away from the essence of Iraqi
employees which private questions are not permitted in the workplace. Respect for private life
is essential, and the separation between family and work life is a central element that must be
valued and factored into the equation to create a comfortable work environment for the
employee.

Active Board Member, “Iraqis prefer to keep personal and
professional relationships separate. In Iraq, we simply respect their
privacy, which is both comforting and motivating for them.”

According to what was agreed upon between the human resources department in Lebanon and
workers, the corporation employed a variety of methods to stimulate its employees in Lebanon,
such as monthly activities and corporate outings. While the “best practices” to strengthen the
relationship between the Iraqi employees are to respect their privacy and conduct lunch
invitations at the company only.

In conclusion, the company adapted its practices relating to employee motivation (training and
development, teamwork, compensation and benefits, and relationship between co-workers).
The company tended to conform to the local environment and was locally responsive, while
the practices of “promotion” has been exporting from the headquarter to the branch due to the
limited of the company structure. The cultural factor had an impact on HR practices linked to
employee motivation. As a result, the business decided to adopt an adaptable strategy. Despite
their physical proximity, the two adjacent nations are more varied. The findings reveal
significant variations between them. The organization encountered opposition to employing
the same methods since the culture is different, making it difficult to transfer HR practices for
employee motivation. The finding is consistent with the work of (Wijewantha, 2019), which
highlights the relevance of national culture in the transfer of HR practices to subsidiaries, even
though nations in the same geographic region, may have numerous similarities. At the same
time the findings of this research are contrary to the literature as the literature suggests that the
more the cultural distance is large between the home country nation and the host country, the
more the probability of resisting transferred practices(Adler, 2001; Hofstede, 1983). Despite
the classification of Hofstede that Iraq and Lebanon are Arab countries, it is seemed that,
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according to Ayyash-Abdo (2001) states, “Lebanese culture is Arab colored by Western
influences mainly French and American”. Therefore, the company applied different practices
in motivating their employees in a way to fit each local environment. In light of the above, we
can conclude the following about the propositions of this study:

Proposition 1: Companies should adapt their human resources practices even if two countries
are in geographical proximity.

Proposition 2: National culture influences human resources practices relating to employee
motivation through a series of identifiable mechanisms.

5. Conclusion

The purpose of this study was to examine the transfer of Human Resources practices for
motivating employees from Lebanon to its Iraqi branch. The key research question, however,
was: Do companies expanding to neighboring countries that are geographically close need to
adapt their HRM practices? the two neighboring countries adapted their practices to motivate
their employees, the methods of motivating their employees differ, despite the geographical
proximity and Hofstede’s classification that the two countries are similar, yet the transferring
of best practices in employee motivation between two nearby nations are different. Therefore,
the practices are completely adapted. The cultural differences between the two countries had a
strong impact on the transfer of Human Resources practices that pertain to employee
motivation. In summary, the two neighboring countries Iraq and Lebanon, which are both
located in the Middle East are more diverse than one might assume. The substantial Western
influences in Lebanese culture create a hybrid culture (Western-Arab culture), Kikoski (2000)
states, Lebanon has long had a sizable Christian population, making it unique among Middle
Eastern states. which has been according to Khashan (1992) historically accepting of Western
cultural norms. Whereas Iraq is a wholly eastern country ruled by conventions and traditions
(pure eastern culture). These variations led the company to adjust and modify its best practices
in employee motivation that had been applied in Lebanon before transferring them to be
employed in Iraq to make them more fit to the Iraqi population.

5.1 Company Recommendations

1. Company management should study regional cultures and subcultures before setting human
resource practices. Culture is the most influencing dynamic in international companies' activity
in general, especially the activities related to human resources. It is noted from the comments
obtained, that the working human resource managers were surprised by many of the cultural
factors that faced them. This indicates that these factors have not been thoroughly studied.
Therefore, there were implications for this ambiguity that they faced, which made the
adaptation of human resource practices take longer and by relying on the method of trial and
error. As a result, the management of companies that plan to enter new markets must study
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seriously and in-depth the target cultures. It’s insufficient to study culture in general or rely on
the general impression of those cultures. In this context, it is possible to benefit from consulting
organizations or the experience of managers of companies that have practiced their business in
those markets.

2. Companies should be ready to adapt practices based on regional cultural needs even if the
subsidiaries are close in proximity. The findings show the certain practices are adapted.

3. Companies should be overall flexible and adaptable. Any business must be adaptable, and
ready to construct its best practices to make them more suitable for the host environment, which
will result in the maximum benefit of the firm.
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5.2 Academic Recommendations

1. The results of this study have many implications, in theory, there is a need to test the
framework and its variants on larger companies and in different cultures within the Middle East.
2. Since this study has used a qualitative approach, the findings of this research could be tested
further by conducting quantitative surveys to increase the credibility of qualitative results as,
the use of quantitative will give more accurate and clear results.

3. Conducting comparative research between the governmental sector and the private sector to
find out the extent of similarity or difference concerning the essential variables covered by the
current research.

3. Transforming the methodology of researchers in data analysis by transitioning from paper-
based to computer-based systems, since some qualitative researchers exhibit reluctance to
utilize software due to the apprehension that it may autonomously conduct the analysis or
dominate the analytical process. (Garcia-Horta & Guerra-Ramos 2009).

5.3 Limitations and Future Research

The methodology is the first limitation of this research. Even though the qualitative case study
is considered an appropriate approach for this study, this can be viewed as a limitation due to
the issue of generalizability. It would be interesting to use a combined methodology in future
research (qualitative and quantitative) because the case study done in this study involved a
smaller number of participants than would have been included if using survey questionnaires.
The willingness of respondents to provide reliable information is another limitation. Some of
them were afraid of providing information they thought might be used against them, especially
when the questions are related to the other country, they avoid give judging when they talked
about the attitude of the other country for instance, their culture, attitude at work.

The study emphases on the best practices relating to employee motivation the company
implements to motivate its employees in Lebanon and Iraq, future research may extend this
study to include more HR practices, for instance, performance appraisal, also, further research
can concentrate on one practice to better understand the practice-related host-country effects.
The need to improve and develop the model of this research from researchers in this field may
be achieved by adding more variables, that are not covered by this study, for example
institutional and the relationship between the parent company and the branch, as the use of
other variables would give more useful results. As the focus of this study is on two Middle
Eastern nations (Lebanon and Iraq), it is relevant to add other comparative studies in the region
where (to my knowledge) no research on the transfer of HRM practices has been conducted.
Further regional comparative studies generate more findings that would generalize the results.
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